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Spoiled for choice in the Audi Sport TT Cup 
 

 165 applications from 30 nations for 18 slots   
 First evaluation course at Audi Neuburg on December 12/13 
 Hankook will be tire supplier to the Audi one-make cup 

 

Ingolstadt, December 1, 2014 – The organizers of the new Audi Sport TT Cup to 
be held as part of the DTM starting in 2015 are spoiled for choice. 165 
applications from 30 nations have been received by quattro GmbH for the 18 
available slots. The tire manufacturer Hankook is the first partner of the Audi one-
make cup.   
 

“Worldwide interest in the Audi Sport TT Cup is overwhelming,” says Project Leader 
Rolf Michl. “The first application was received shortly after the world premiere at 

Hockenheim and our phones have constantly been ringing ever since. We’re not only 
delighted about the large number of registrations but, above all, about the quality 

and international attention. Based on this, we’re going to put together a 
tremendous field of entrants for the inaugural season.”   

 
As expected, the majority of the applicants are from Germany and Europe. With a 

total of twelve registrations North America is strongly represented. Applications 
from Australia, Brazil, China, Columbia, Mauritius and South Africa have been 

received as well. The youngest candidate has just turned 16. 19 registrations have 
been submitted by women.  

 
In the Audi Sport TT Cup, Audi provides young international drivers an opportunity 

to enter motorsport. The 18 slots will be awarded in a multi-stage selection process.   
 

Up to 50 candidates are invited to an initial evaluation course to be held at the Audi 
driving experience center in Neuburg an der Donau on December 12 and 13. Among 

others, Audi Sport TT Cup coach Markus Winkelhock, Le Mans winner Marco Werner 
and the former rally driver Sepp Haider are members of the judging panel. The three 

racing pros will be accompanying the young drivers in the 2015 season as well.  
 

In the the tire manufacturer Hankook that is known from the DTM, the first partner 
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of the Audi Sport TT Cup has now been determined as well. Effective immediately, 

the company supplies the original tires for all factory-delivered Audi TT* and TTS* 
cars, which made it a logical choice for the new one-make cup of AUDI AG as well.   

 
“Tires are very important in motorsport and will be playing a major role in training 

our young race drivers,” says Rolf Michl. “Hankook has an enormous wealth of know-
how and is a perfect partner for the Audi Sport TT Cup.” 

 
“We’re delighted about the opportunity to extend our motorsport commitment with 

this attractive new Audi one-make cup,” adds Manfred Sandbichler, Motor Sport 
Director Europe at Hankook. “The tires we’re delivering for the production Audi TT 

embody technologies that are used in the DTM as well. The participants of the Audi 
Sport TT Cup are going to profit from them too.”  

 
The racing version of the new Audi TT delivers 228 kW (310 hp) with a weight of 

only 1,125 kilograms. By means of a so-called push-to-pass function the power 
output of the two-liter TFSI engine can be briefly boosted by 22 kW (30 hp). All cars 

will be centrally fielded by quattro GmbH. 
 

– End – 
 
 

*Fuel consumption of the models named above: 
Audi TT: 
Combined fuel consumption in l/100 km: 7.5–4.2**;  
Combined CO2 emissions in g/km: 174–110**  

 
Audi TTS: 
Combined fuel consumption in l/100 km: 7.5–6.9**;  
Combined CO2 emissions in g/km: 174–159**  

 
** The fuel consumption and the CO2 emissions of a vehicle vary due to 

the choice of wheels and tires. They not only depend on the utilization 
of the fuel by the vehicle, but are also influenced by driving behavior and 

other non-technical factors.  
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The Audi Group delivered approximately 1,575,500 cars of the Audi brand to customers in 2013. As one 
of the most successful models, the Audi A3 has been awarded the title of “World Car of the Year 2014“ 
by an international jury of journalists (combined fuel consumption in l/100 km: 7.1 – 3.2; combined CO2 
emissions in g/km: 165 – 85). In 2013, the company reported revenue of €49.9 billion and an operating 
profit of €5.03 billion. The company operates globally in more than 100 markets and has production 
facilities in Ingolstadt and Neckarsulm (Germany), Győr (Hungary), Brussels (Belgium), Bratislava 
(Slovakia), Martorell (Spain), Kaluga (Russia), Aurangabad (India), Changchun (China) and Jakarta 
(Indonesia). Since the end of 2013, the brand with the Four Rings has also been producing cars in Foshan 
(China). In 2015, Audi will start production in São José dos Pinhais (Brazil), followed by  
San José Chiapa (Mexico) in 2016. Wholly owned subsidiaries of AUDI AG include quattro GmbH 
(Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor Holding 
S.p.A. (Bologna, Italy), the sports motorcycle manufacturer. The company currently employs 
approximately 76,000 people worldwide, thereof more than 53,400 in Germany. Total investment of 
around €22 billion is planned from 2014 to 2018 – primarily in new products and sustainable 
technologies. Audi is committed to its corporate responsibility and has anchored the principle of 
sustainability for its products and processes in its strategy. The long-term goal is CO2-neutral mobility. 


