'O Audi Communications
Medialnfo

Jargen Unser is appointed as the new President of
Audi China

e Jiirgen Unser takes on the central direction of business in China

e He follows Werner Eichhorn, who ends his successful automotive career

e Audi CEO Markus Duesmann: “A key role in implementing our electrification
strategy for China”

Ingolstadt/Beijing, 7 December 20217 - Audi is making a new appointment to its central
leadership function for the Chinese market: Jiirgen Unser will take over management of

AUDI AG’s China operations in the role of President of Audi China from 1 January 2022. In this
function he succeeds Werner Eichhorn, who enters retirement.

“In the last two years we have further expanded our presence in China. With Jirgen Unser we
now want to focus on the aim of helping to shape the mobility of the future in China and
implementing our electrification strategy for AUDI AG’s biggest market in cooperation with our
Chinese partners,” comments Markus Duesmann, CEO of AUDI AG. “In Jirgen Unser we are
handing over direction of our operative business in China to an expert with Chinese experience
who will have a key role in implementing our future strategy for China.”

Dr. Jiirgen Unser completed university studies in mechanical engineering and has worked in the
Volkswagen Group since 2004, holding positions of responsibility in production at Volkswagen
Commercial Vehicles, at Audi, and in Group production planning/strategy. In 2013 Jirgen Unser
was appointed Technical Vice President for R&D, Product Management and Production, and a
board member of FAW-Volkswagen in China.

In the following seven years, FAW-Volkswagen experienced a phase of rapid growth. The
transformation of the company was accompanied by a unique product offensive and a significant
expansion of technical development. In this period ten new factories went into operation,
including the new Audi production sites at Foshan, Tianjin and Qingdao.

Werner Eichhorn is leaving the company and entering retirement. “In the past two years Werner
Eichhorn has pushed ahead the new direction for Audi in China and continued the company’s
success in the Chinese market. Werner Eichhorn’s joint, cooperative appearance with the
presidents of FAW and SAIC, and with the CEO of Volkswagen Group in China, at this year’s
automobile fair in Shanghai exemplified his reorientation of Audi in China. On behalf of the
executive board of AUDI AG, | would like to thank Werner Eichhorn most warmly for his work and
to express all good wishes for the new phase of his life,” says Markus Duesmann.
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https://www.audi-mediacenter.com/en/biographies/juergen-unser-biography-14383
https://www.audi-mediacenter.com/en/biographies/werner-eichhorn-biography-13577
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Werner Eichhorn has spent his entire professional career, beginning in 1982, in the Volkswagen
Group. From 1993 onwards he worked at Audi in a variety of management positions in sales.
From 2005 to 2008 as Managing Director of Audi Division FAW-VW, he was responsible for Sales
of the Audi brand in China. From 2012 he was Board Member for Sales and Marketing at Skoda,
before moving to Volkswagen of America in 2017 and then to Audi China.
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The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets worldwide
and produces at 20 locations in 12 countries. 100 percent subsidiaries of AUDI AG include Audi Sport GmbH
(Neckarsulm, Germany), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy), and Ducati Motor
Holding S.p.A. (Bologna/Italy).

In 2020, the Audi Group delivered to customers about 1.693 million automobiles of the Audi brand, 7,430
sports cars of the Lamborghini brand and 48,042 motorcycles of the Ducati brand. In the 2020 fiscal year,
AUDI AG achieved total revenue of €50.0 billion and an operating profit before special items of €2.7 billion.
At present, around 87,000 people work for the company all over the world, 60,000 of them in Germany.
With new models, innovative mobility offerings and other attractive services, Audi is becoming a provider of
sustainable, individual premium mobility.
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