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Five years of Audi Neuburg – a true success story 
 

 Audi demonstrates involvement in and commitment to the Neuburg region  
 Shared home to Audi Motorsport, customer racing, Audi driving experience and 

Technical Development 
 Sustainability a crucial element of the site strategy 

 
Ingolstadt, October 23, 2019 – Motorsport, driving events and biodiversity; all part of Audi 
Neuburg. The land was acquired in January 2010, groundbreaking took place in summer 
2012, and the 47-hectare high-tech facility was officially opened in summer 2014. Five years 
later, Neuburg at Danube is not only an Audi site but also a magnet for visitors. In that time, 
115,000 people have dropped by, and around 60,000 customers from more than 50 
countries have taken driving and safety courses. Audi Neuburg is the home of the Audi driving 
experience and the Motorsport Competence Center with Audi Motorsport and Audi Sport 
customer racing. Technical Development also tests driver assist and safety systems here. 
There are roughly 400 employees working at the site, which has a carbon-neutral energy 
supply. Habitats for numerous species of animals and plants have been created on the site.  
  
The high-tech Audi Neuburg site is an integral element of the Neuburg region. It offers 
everything under one roof, with motorsport engineers designing, building and testing racing 
cars, technical developers testing assist systems for future use and customers having great fun 
driving the latest Audi models. On average, 750 driving events are held every year. The central 
customer building is very much in demand as a venue, with state-of-the-art conference rooms 
and a restaurant open to the public. DGNB, the German Sustainable Building Council, has 
honored this building with the platinum DGNB certificate for ecological construction. The 
facility’s energy supply is sustainable, too. Right from day one, Audi Neuburg has been supplied 
with carbon-neutral waste heat from local industry.  
 
New to the off-road course this season is the Audi e-tron*, Audi’s first all-electric series-
production car. All racing cars and Audi R8 models are run with low-noise exhaust systems. 
A range of different measures have been implemented to reduce noise on the site. The track 
surfaces are quieter thanks to protective coatings in the corners, while the wetted dynamic 
driving area creates less tire noise. A six-meter wall landscaped wall lines the stretches of track. 
A biodiversity strategy has been put into practice on the extensive site to protect the natural 
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world. Native shrubs and hedgerows provide new habitats and sources of food for birds and wild 
bees. Audi’s involvement in the local community ranges from fundraising campaigns for 
organizations in Neuburg to free training for volunteer firefighters from the region and special 
courses for novice drivers. 
 
What they say about Audi Neuburg: 
 
Dieter Gass, site manager and head of Audi Motorsport: “When Audi Motorsport moved to the 
new site in Neuburg, it was the start of a new era for the works racing department. We think the 
working conditions here are ideal, and we can work extremely efficiently here thanks to the short 
distances involved and having a track right on our doorstep. Exactly what all the efficiency and 
productivity that the site offers means in terms of results has been demonstrated very clearly by 
our dominant victories in all three DTM championships this year. Combining works racing, 
customer racing and the driving experience in one place is the ideal way to make use of the 
synergies available to us.” 
 
Mate Beric, site supervisor at Audi Neuburg: “Audi Neuburg is a one-of-a-kind location as far as 
I’m concerned and an impressive showcase for how the environment can be compatible with 
technological development and top-level motorsports.” 
 
Chris Reinke, head of Audi Sport customer racing: “Here at Neuburg, we develop all customer 
racing derivatives up to the homologation stage. From testing the quality of incoming 
components to coordinating manufacturing at several international locations, all the necessary 
skills are in place here at our headquarters. We also manage racing car sales and parts logistics 
for our global customer base from here. Neuburg is the beating heart of 
Audi Sport customer racing, and we couldn’t hope for a better home.” 
 
Klaus Demel, head of Audi driving experience: “It’s always nice for us to see how enthusiastic 
our guests are about the driving events here in Neuburg. That undoubtedly has something to do 
with the great location, our motivated employees, the emotional appeal of our products and the 
level of interest among the participants. The Audi Driving Experience Center in Neuburg, with its 
unique combination of the driving experiences themselves and the Motorsport Competence 
Center, is a true success story.” 
 
Ludwig Herzner, course supervisor at Audi Neuburg: “Everyone supports everyone else here, 
straightforwardly and no matter what the department. I am proud to have been here since day 
one, and I really enjoy working with my colleagues to help shape the team spirit at the site.”  
 
 
- End - 
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*Consumption values of the Audi e-tron: 
Combined electric power consumption in kWh/100 km: 26.4–22.9 (WLTP); 24.6–23.7 (NEDC);  
combined CO2 emissions in g/km: 0  
(Information on fuel/electric power consumption and CO2 emission figures given in ranges depend on the 
equipment selected for the vehicle) 
 
 
The specified consumption and emission data have been determined according to the measurement 
procedures prescribed by law. Since September 1, 2017, certain new vehicles are already being type-
approved according to the Worldwide Harmonized Light Vehicles Test Procedure (WLTP), a more realistic 
test procedure for measuring fuel consumption and CO2 emissions. Starting on September 1, 2018, the New 
European Driving Cycle (NEDC) will be replaced by the WLTP in stages. Owing to the more realistic test 
conditions, the fuel consumption and CO2 emissions measured according to the WLTP will, in many cases, be 
higher than those measured according to the NEDC. For further information on the differences between the 
WLTP and NEDC, please visit www.audi.de/wltp.  
 
We are currently still required by law to state the NEDC figures. In the case of new vehicles which have been 
type-approved according to the WLTP, the NEDC figures are derived from the WLTP data. It is possible to 
specify the WLTP figures voluntarily in addition until such time as this is required by law. In cases where the 
NEDC figures are specified as value ranges, these do not refer to a particular individual vehicle and do not 
constitute part of the sales offering. They are intended exclusively as a means of comparison between 
different vehicle types. Additional equipment and accessories (e.g. add-on parts, different tire formats, etc.) 
may change the relevant vehicle parameters, such as weight, rolling resistance and aerodynamics, and, in 
conjunction with weather and traffic conditions and individual driving style, may affect fuel consumption, 
electrical power consumption, CO2 emissions and the performance figures for the vehicle.  
 
Further information on official fuel consumption figures and the official specific CO2 emissions of new 
passenger cars can be found in the “Guide on the fuel economy, CO2 emissions and power consumption of all 
new passenger car models,” which is available free of charge at all sales dealerships and from DAT Deutsche 
Automobil Treuhand GmbH, Hellmuth-Hirth-Str. 1, 73760 Ostfildern, Germany, or at www.dat.de. 
 

 
 
 
 

 

 
The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers 
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets worldwide 
and produces at 18 locations in 13 countries. Wholly owned subsidiaries of AUDI AG include Audi Sport GmbH 
(Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor Holding S.p.A. 
(Bologna, Italy).  
 
In 2018 the Audi Group delivered to customers about 1.812 million automobiles of the Audi brand, 5,750 
sports cars of the Lamborghini brand and 53,004 motorcycles of the Ducati brand. In the 2018 fiscal year, 
the premium carmaker generated revenue in the amount of €59.2 billion and an operating profit before 
special items of €4.7 billion. The company currently employs around 90,000 people worldwide, with more 
than 60,000 working in Germany. Audi focuses on sustainable products and technologies for the future of 
mobility. 
 

 


