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CEO Markus Duesmann: “China is getting on the
sustainability train, and our model initiative is the
perfect response”

Ingolstadt, April 27, 2023 - The Better Future Conference saw Markus Duesmann share his
take on future mobility topics. The session with the AUDI AG CEO focused on how Audi is
driving sustainable mobility and systematically transitioning to e-mobility. At the invitation
of the German newspaper WELT, Duesmann joined the event, which attracts decision-makers
from politics, business and society, via video call. The event was taking place for the sixth
time. The key take-aways at a glance:

On sustainability...
e “Sustainability in all its forms is set to play an increasingly central role for our company.
In many areas, we are actually going above and beyond what policymakers require, for
example, undergoing an ESG rating. Plus, we have given our employees long-term job
security with the employment guarantee until 2029.”

On the EU’s ICE ban and the use of e-fuels...

e “We will have phased out the ICE by 2033. But this decision entails significant
investments in our products, plants and supply chains. As such, we need clarity on the
technology - both for our company and for our customers, who want to know whether
they are going with the right drive system when they buy a car.”

e “E-fuels have an important role to play, especially in making the existing fleet of ICEs
carbon-neutral. E-fuels are also the only decarbonization technology we know for air
travel and ocean shipping. Within the Volkswagen Group, Porsche’s current e-fuels pilot
plant in Chile is demonstrating that this technology really works.”

On the circular economy...

e “The circular economy is a major lever because any material we recycle, we don’t have to
regenerate. We have multiple projects underway to achieve this. With our
“Materiall.oop” project, Audi is taking the next steps in being able to recycle more and
more materials from end-of-life vehicles in automobile production over the next few
years.”

On the mobility transition in China, Europe and the U.S....
e “Chinais getting on the sustainability train. In the premium segment, we expect more
than half the vehicles sold there to be all-electric as early as 2026.”

The equipment, data and prices specified in this document refer to the model range
offered in Germany. Subject to change without notice; errors and omissions excepted.

*The collective fuel/electric power consumption and emissions values of all models
named and available on the German market can be found in the list provided at the end
of this text. 1/2


https://www.audi-mediacenter.com/en/press-releases/turning-old-into-new-materialloop-project-tests-circular-economy-potential-of-end-of-life-vehicles-15205
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e “We take our Chinese competitors very seriously. But we also have the perfect response
with ten new all-electric Audi models to launch in the next two years.”

e “The U.S. is creating a big impact with the Inflation Reduction Act (IRA). | wish Europe
would show the same clarity in industrial policy.”

e “Ibelieveit’s not just important but right for Europe to set ambitious targets for
e-mobility. Because these targets create the pressure to develop new technologies, and
that’s where our skillset lies.”

For more information on the Better Future Conference, please click here.
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The Audi Group is one of the most successful manufacturers of automobiles and motorcycles in
the premium and luxury segment. The brands Audi, Bentley, Lamborghini, and Ducati produce at
22 locations in 13 countries. Audi and its partners are present in more than 100 markets
worldwide.

In 2022, the Audi Group delivered 1.61 million Audi vehicles, 15,174 Bentley vehicles, 9,233
Lamborghini vehicles, and 61,562 Ducati motorcycles to customers. In the 2022 fiscal year, AUDI
Group achieved a total revenue of €61.8 billion and an operating profit of €7.6 billion. Worldwide,
more than 87,000 people worked for the Audi Group in 2022, over 54,000 of them at AUDI AG in
Germany. With its attractive brands, new models, innovative mobility offerings and
groundbreaking services, the group is systematically pursuing its path toward becoming a
provider of sustainable, individual, premium mobility.
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