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Audi Short Film Award for “Genius Loci”

e International Short Film Jury grants an award to Adrien Mérigeau at 70th
Berlinale

e Hubert Link, Head of Marketing Germany at AUDI AG: “For Audi the winning film
“Genius Loci” is an important statement for the beauty which can unfold in the
freedom of the short form.”

e Audi e-tron Sportback* opens the film festival on the red carpet and projects a
video clip with Matrix LED headlights

Berlin/Ingolstadt, 29 February, 2020 - With a value of €20,000, the Audi Short Film Award
at the 70th Berlin International Film Festival goes to “Genius Loci” by Adrien Mérigeau. This
year’s international short film jury is made up of the Hungarian animation film maker Réka
Bucsi, the Turkish curator Fatma Colakoglu and the film maker Lemohang Jeremiah Mosese
from Lesotho. The jury’s statement on this year’s award winner: “That other night her
thoughts merged with the flickering street lights, the skyline and the trash on the
sidewalks. This beautifully crafted film effortlessly coordinates the chaos of being human.”
In “Genius Loci“ Reine, a young loner, wanders around the city at night. There is chaos
everywhere: in her head and outside, in the big city. Things are taking on a life of their own.
Young Reine is on the search, but she does not know what she is looking for. In delicate
drawings and fluid animations, we see the world through her eyes and her perception becomes
tangible.

After studying at the French animation school EMCA, Mérigeau went to the Irish animation
studio Cartoon Saloon to work on two Oscar-nominated feature films. “Genius Loci” is the
director’s second short film. "It was important for me to work on paper, since traditional
drawing, unlike digital, requires concentration and a meditative approach in one’s gestures”,

says Mérigeau when asked about the working process on “Genius Loci”. “It helps me maintain a
direct, affective connection with the element I'm drawing."

To mark the 70th anniversary of the Berlinale and its seventh season as a principal sponsor,
Audi celebrated the diversity of artistic positions and open discourses together with
trendsetting talents and international film greats such as Helen Mirren, Margaret Qualley,
Johnny Depp and Salma Hayek. The purely electrical drives to the red carpet with the

Audi e-tron* and the two new plug-in-hybrid models Audi A8 TFSI e* and A7 Sportback TFSI e*
ensured that the stars of the international film industry made an exciting appearance. The new

* Please refer to the list at the end of this Medjalnfo for the collected fuel consumption figures of all
models mentioned here and of all models available on the German market
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Audi e-tron Sportback* opened the red carpet of the Berlin International Film Festival and used
its new digital matrix LED headlights to project a video clip onto a screen as an act of homage
to mark the 70th anniversary.

The Berlin International Film Festival awards the Audi Short Film Award in the Berlinale Shorts
section. In addition to the Golden and the Silver Bears, this award is one of the most coveted
awards at the 70th Berlin International Film Festival for short films. With a value of €20,000,
the award is among the most valuable worldwide for short film prizes. “The short film is a
defiant form, one that offers a particularly high level of artistic freedom. We are fascinated by
this principle of short films as freedom plays an important role at Audi as well - particularly
when it comes to innovations for the future of mobility,” says Hubert Link, Head of Marketing
Germany at AUDI AG.

A total of 24 films from 18 countries, curated by the new Head of Berlinale Shorts, Anna
Henckel-Donnersmarck, were evaluated by the International Short Film Jury, consisting of Réka
Bucsi (Hungary), Fatma Colakoglu (Turkey) and Lemohang Jeremiah Mosese (Lesotho). “United
in a desire for freedom and innovation, Audi and the short film form an ideal alliance in the
Berlinale Shorts competition,” says Anna Henckel-Donnersmarck. Different works that
received the Audi Short Film Award in previous years formed part of the Berlinale Open House
Program 2020. These included “Planet }” by Momoko Seto (2015), “Solar Walk” by Réka Bucsi
(2018) and “Rise” by Barbara Wagner and Benjamin de Burca (2019), which once again
exhibited their power in an unusual setting.

In the public, free-of-charge cultural program Berlinale Open House, Audi showcased
additional wide-ranging discussions, interviews, workshops and concerts together with the
Berlinale. “The Audi Berlinale Lounge is a place for exchanging ideas on a wide range of topics
and an important festival meeting point, directly beside the Berlinale Palast with an excellent
view of the red carpet,” says Mariette Rissenbeek, the new Executive Director of the Berlin
International Film Festival. Almost 15,000 guests attended the program events in the Audi
Berlinale Lounge. Among them were Zeit Online editor Matthias Kalle as well as Birgit Heidsiek
from Green Film Shooting and outstanding artists such as Leopold. The Audi Denkwerkstatt

Berlin, together with Martin Eyerer, CIO Factory Berlin, and other pioneering thinkers, focused
on the further development of prototypes in film and mobility. The issue of sustainability was
presented by the UN climate ambassador and Audi formula E race driver Lucas di Grassi and
discussed with the public. In addition, the Berlinale Lounge Nights provided the perfect way to
round off the event-filled days at the festival.

-End -

Consumption values of the models listed
Fuel consumption and CO; emission figures given in ranges depend on the tires/wheels used as
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well as the selected equipment.

Audi e-tron:
Combined electric power consumption in kWh/100 km: 24.3-21
Combined CO; emissions in g/km: O

Audi e-tron Sportback:
Combined electric power consumption in kWh/100 km: 23.9-20.6
Combined CO; emissions in g/km: O

Audi A8 TFSI e:

Combined fuel consumption in /100 km (US mpg): 2.6-2.5 (90.5-94.1)
Current consumption combined in kWh/100km: 21.2-20.8;

Combined CO; emissions in g/km (g/mi): 60-57 (96.7-91.7)

Audi A7 Sportback TFSI e:

Combined fuel consumption in /100 km (US mpg): 2.1-1.8 (112.0-130.7)
Combined electric power consumption in kWh/100 km*: 18.1-16.6;
Combined CO; emissions in g/km (g/mi)*: 48-44 (77.2-70.8)

The specified fuel consumption and emission data have been determined according to the measurement
procedures prescribed by law. Since September 1, 2017, certain new vehicles are already being type-
approved according to the Worldwide Harmonized Light Vehicles Test Procedure (WLTP), a more realistic
test procedure for measuring fuel consumption and CO2 emissions. Starting on September 1, 2018, the
New European Driving Cycle (NEDC) will be replaced by the WLTP in stages. Owing to the more realistic test
conditions, the fuel consumption and CO, emissions measured according to the WLTP will, in many cases,
be higher than those measured according to the NEDC. For further information on the differences between
the WLTP and NEDC, please visit www.audi.de/wltp.

We are currently still required by law to state the NEDC figures. In the case of new vehicles which have been
type-approved according to the WLTP, the NEDC figures are derived from the WLTP data. It is possible to
specify the WLTP figures voluntarily in addition until such time as this is required by law. In cases where
the NEDC figures are specified as value ranges, these do not refer to a particular individual vehicle and do
not constitute part of the sales offering. They are intended exclusively as a means of comparison between
different vehicle types. Additional equipment and accessories (e.g. add-on parts, different tire formats,
etc.) may change the relevant vehicle parameters, such as weight, rolling resistance and aerodynamics,
and, in conjunction with weather and traffic conditions and individual driving style, may affect fuel
consumption, electrical power consumption, CO, emissions and the performance figures for the vehicle.

Fuel consumption and CO2 emissions figures given in ranges depend on the tires/wheels used and chosen
equipment level. Further information on official fuel consumption figures and the official specific CO2
emissions of new passenger cars can be found in the “Guide on the fuel economy, CO2 emissions and power
consumption of all new passenger car models,” which is available free of charge at all sales dealerships and
from DAT Deutsche Automobil Treuhand GmbH, Hellmuth-Hirth-Str. 1, 73760 Ostfildern, Germany, or
under www.dat.de.

The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets
worldwide and produces at 18 locations in 13 countries. 100 percent subsidiaries of AUDI AG include Audi
Sport GmbH (Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor
Holding S.p.A. (Bologna, Italy).

In 2019, the Audi Group delivered to customers about 1.846 million automobiles of the Audi brand, 8,205
sports cars of the Lamborghini brand and 53,183 motorcycles of the Ducati brand. In the 2018 fiscal year,
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AUDI AG achieved total revenue of €59.2 billion and an operating profit before special items of €4.7 billion.
At present, approximately 90,000 people work for the company all over the world, more than 60,000 of
them in Germany. Audi focuses on sustainable products and technologies for the future of mobility.
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