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Audi Motorsport based on three pillars in the future

e New LMP1 sports car for the Le Mans 24 Hours
e Development of the Audi A4 for the DTM
e Customer sport programme with the Audi R8 LMS

Ingolstadt — In future, the AUDI AG motorsport programme will be based
on three pillars: During the 2009 season, the brand with the four rings will
compete once again in the 24 Hours of Le Mans and in the DTM.
Additionally, with the new Audi R8 LMS, Audi Sport offers for the first
time a racing sports car specifically developed for customer use.

“We know just how important motorsport is for the success of the brand,”
emphasises Michael Dick, who as Chairman of the Board for Technical
Development is responsible for the AUDI AG motorsport programme. “Therefore
it goes without saying that Audi must also be present on the race track in
economically hard times. It is all the more important for us to enter a motorsport
category in which the cost-benefit calculation is positive.”

Audi therefore continues to support sport prototypes and the DTM. With the Audi
R8 LMS, Audi also offers customer teams a racing car incorporating high-quality
technology and the typical Audi traits but which is, however, also easy to operate.

New diesel sports car for Le Mans

Audi aims to demonstrate “Vorsprung durch Technik” specifically in the 24 Hours
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of Le Mans. Audi is just one victory behind Ferrari in the French endurance
classic’s all time winners’ list following its eighth victory last June. Only Porsche
has more wins at Le Mans.

Audi targets the ninth victory in probably the world's toughest car race, in which
the development of alternative and fuel-saving power concepts are the focus of
attention, in June 2009 with a newly developed LMP1 sports car. The Audi R15
TDI differs significantly from its predecessor, the R10 TDI, at first glance and
features many technically innovative details with which Audi aims to maintain its
supremacy in Le Mans.

The new Le Mans prototype is equipped with a smaller, lighter and even more
efficient TDI engine. During the chassis and aerodynamic development Audi
Sport engineers followed similar routes to those exhibited on the current Audi A4
DTM.

“It was clear to us that we must develop a new car if we wanted to continue to be
successful in Le Mans,” explains Head of Audi Motorsport Dr Wolfgang Ullrich.
“The Audi R15 TDI is the result. The step from R10 to R15 is significantly larger
than it was from the R8 to the R10.”

Only the basic concept was carried over from the predecessor model: The R15
TDIl is also powered by a TDI engine and is an open-topped roadster. Audi does
not wish to release any further details at this time.

The first private tests with the new Le Mans sports car are scheduled for later this
year. The R15 TDI will only be presented to the public immediately before its

race debut in the 12-hour race in Sebring (USA) on 21 March 2009.

Audi Sport Team Joest will field three new R15 TDI prototypes in the 24 Hours of
Le Mans.

Development of the 2008 championship winning DTM car

Audi competes in the DTM as defending champions with a development of the
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2008 championship winning car and with an ambitious target: Audi aims to be the
first automobile manufacturer in the history of the “new” DTM to win the title three
times in succession.

The DTM version of the new A4, which set the standards during the 2008 season
with eight pole positions and six victories, is optimised in every area and carries
the project name “R14 plus” internally.

Four new A4 cars and up to five 2008 cars will be fielded by the proven teams
Abt Sportsline, Phoenix and Rosberg. Audi also relies on known quantities for its
driver squad: Every driver will be recruited from the driver line-up seen in action
during the 2008 season in the DTM and R10 TDI.

GT3 race version of the Audi R8

With the GT3 race version of the R8, Audi has specifically developed a racing
sports car for customer use for the first time. The Audi R8 LMS is powered by a
500 hp plus V10 engine and is available from autumn 2009 for a proposed price
of 262,000 Euro plus VAT.

The new Audi R8 LMS will be seen in action on the race track during the 2009
season: Up to eight customer cars will compete in different European race series
and in the 24-hour race at the Nurburgring, for which Audi Sport develops an
endurance version of the R8 LMS. The factory itself does not plan to enter any
races with the new GT3 car.

The experienced drivers Christian Abt, Frank Biela and Frank Stippler are
involved in the Audi R8 LMS development.

Audi adds another pillar to its existing motorsport programme with the customer

programme, which should be self-financing in the medium term. The new
customer sport centre in Ingolstadt is conceived as a profit centre.
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Motorsport represents huge value for Audi

“2008 was the largest and most successful motorsport programme in AUDI AG
history,” explains Head of Audi Motorsport Dr Wolfgang Ullrich. “We want to
continue this in 2009. In view of the international economic and financial crisis, it
is clear that motorsport must also make a contribution to reduce costs further. It
is all the more pleasing that we have found a way to continue our two large
projects, the new Le Mans sports car and the DTM, and added another string to
our bow with the GT3 customer sport programme. This demonstrates just how
valuable motorsport is for Audi.”

- Ends -

Photographs and information available at www.audi-motorsport.info

AUDI AG sold a total of 964,151 cars in 2007 and thus achieved its twelfth consecutive record year.
With revenue of € 33,617 million and profit before tax of € 2,915 million, the company attained its
best figures ever. Audi produces vehicles in Ingolstadt and Neckarsulm (Germany), Gyor
(Hungary), Changchun (China) and Brussels (Belgium). At the end of 2007, production of the Audi
A6 started in Aurangabad, India. The company is active in more than 100 markets worldwide. AUDI
AG’s wholly owned subsidiaries include Automobili Lamborghini Holding S.p.A. in Sant’Agata
Bolognese, Italy, and quattro GmbH in Neckarsulm. Audi employs about 57,000 people worldwide,
including 45,000 in Germany. The brand with the four rings invests more than € 2 billion each year
in order to sustain the company’s technological lead embodied in its “Vorsprung durch Technik”
slogan. Audi plans to significantly increase the number of models in its portfolio by 2015 to 40.
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