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Audi concentrates on European motorsport

e Programmes in the DTM, at Le Mans and in customer sport
e No activities in the 2009 American Le Mans Series

Ingolstadt — Audi concentrates its motorsport programmes for the 2009
season on the new R15 TDI sport prototype for the 24 Hours of Le Mans,
the re-worked racing touring car A4 DTM and the newly developed

R8 LMS for customer use in the GT3 class. Audi will not be represented
by its factory team Audi Sport North America in the American Le Mans
Series in 2009.

As a result of its newly aligned motorsport programme Audi offers its
motorsport customers a bespoke vehicle concept for the first time: Audi Sport
developed the new R8 LMS specifically to suit the user-friendly and cost-
effective requirements in the production-based GT3 class in international
motorsport. The powerful 500 hp plus race car based on the Audi R8 is due to
be delivered in order to prove itself on track throughout the 2009 season.

The American Le Mans Series involvement will not be continued. Audi entered
the American Le Mans Series in the year 2000 and has been instrumental in
building up this championship ever since. The championship developed to
become one of the most fascinating motorsport series within a few years, which
offered and still offers the ever increasing fan community exciting motorsport.
The ALMS is also recognised internationally and is regarded as the world’s best
sportscar championship. “The decision to withdraw was a very difficult one also
for these reasons. Furthermore, with the Champion racing team we also had a
partner that operates at the highest level. The extraordinary dedication and
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precision of Team Champion was the key to Audi’s victories over the last few
years in America. We achieved an unprecedented winning series together.
Since the 2000 season Audi has won the LMP1 title nine-times in succession in
this high-calibre sportscar championship. Our brand dominated proceedings
last season by taking seven wins in eleven races. TDI in racing supported the
market launch of Audi TDI technology in the USA perfectly,” says Head of Audi
Motorsport Dr Wolfgang Ullrich positively of the AUDI AG involvement in the
ALMS.

Even though AUDI AG concentrates its factory involvement at European
venues throughout the 2009 season in these economically tough times, the
American motorsport friends will be treated to a premiere: The completely
newly developed Audi R15 TDI sports prototype should make its debut on

21 March 2009 during the 12-hour race at Sebring, Florida (USA). This
international sportscar classic, which should be contested by Audi Sport Team
Joest, is traditionally regarded as excellent preparation and final test-race for
the 24 Hours of Le Mans (France). At the same time, the race at Sebring with
its special demands made of man and machine guarantees excellent
motorsport.

- Ends -

Photographs and information available at www.audi-motorsport.info

AUDI AG sold a total of 964,151 cars in 2007 and thus achieved its twelfth consecutive record year.
With revenue of € 33,617 million and profit before tax of € 2,915 million, the company attained its
best figures ever. Audi produces vehicles in Ingolstadt and Neckarsulm (Germany), Gyor
(Hungary), Changchun (China) and Brussels (Belgium). At the end of 2007, production of the Audi
A6 started in Aurangabad, India. The company is active in more than 100 markets worldwide. AUDI
AG’s wholly owned subsidiaries include Automobili Lamborghini Holding S.p.A. in Sant’Agata
Bolognese, Italy, and quattro GmbH in Neckarsulm. Audi employs about 57,000 people worldwide,
including 45,000 in Germany. The brand with the four rings invests more than € 2 billion each year
in order to sustain the company’s technological lead embodied in its “Vorsprung durch Technik”
slogan. Audi plans to significantly increase the number of models in its portfolio by 2015 to 40.
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