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“A designer among designers” –  

Audi at Design Shanghai 2023 

 Audi presents the Audi activesphere concept study: Visitors can dive into 
the world of the car in a walk-in installation at the front of the venue 

 Panel talk with Charles Lefranc, Design Manager, and Ryan Schlotthauer, 
Interior Designer  

 Design Shanghai is one of three Chinese design fairs Audi is supporting this 
year  

Ingolstadt/Shanghai, June 9, 2023 – With its commitment to play a decisive role in shaping 

the future of premium mobility, Audi will again be the main sponsor and an active exhibitor 

at Design Shanghai in 2023. For the first time in China, the brand with the four rings will 

present the Audi activesphere concept study; its digital ecosystem merges physical reality 

with a virtual sphere to create a new world. Following Design Shenzhen in February and 

before Design Beijing in September, Design Shanghai is the third Chinese design fair Audi will 

attend. The event is at the Shanghai World Expo Exhibition & Convention Center from June 8 

to 11, 2023. 

Audi has partnered with international design fairs for many years. Following its involvement in 

2020 and 2021, the company will again be present as a main sponsor and active exhibitor at 

Design Shanghai, Asia’s foremost trade fair for design. In keeping with the trade fair's theme, 

‘Beyond sustainability lies recreative design – Design for well-being’, Audi is displaying the 

activesphere concept design study in China for the first time. It’s holistic design puts humans at 

the center. 

Henrik Wenders, Head of Audi Brand, explains: “We are positioning ourselves at the trade fair as 

a designer among designers. After all, Audi sets standards with its progressive design, and we 

don’t just mean the shape of our cars. Audi Design brings our customers immersive, sustainable, 

and interactive experiences, pursuing our greater philosophy of shaping our future way of life. 

We aim to balance nature and society for a sustainable way of life for future generations. The 

Audi activesphere concept embodies our philosophy perfectly.”  

Visitors can dive into the world of the activesphere concept 

Audi will present a walk-in installation outside the venue’s entrance. Under the motto 

‘Reconnect with nature – celebrate the escape’, visitors can dive into the study through an 

immersive media installation and escape the busy city for a few minutes. Moreover, a WeChat 

app will let them interact with a virtual interface and enjoy a video-based augmented reality (AR) 

experience. A technology-first, the new Audi system combines the physical and virtual worlds 

(i.e., mixed reality) by displaying digital content in occupants’ fields of vision in real time.  
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The concept car itself is on display at the Audi booth, along with its entire range of possible 

equipment, such as e-bikes, golf bags, e-foils, and other water and winter sports gear. What 

makes this car special is that the crossover coupé transforms into a pickup truck at the touch of a 

button in seconds, with a cargo area perfect for carrying recreational equipment. There is even 

an integrated ski rack in the center of the roof.  

 

Design presentations and panel talks with leading Audi designers 

The concept car was conceived and designed at the Audi Design Studio in Malibu. Charles 

Lefranc, Design Manager, and Ryan Schlotthauer, Interior Designer, will travel from Malibu to 

explain the car’s design live at the booth twice daily. A panel talk with the designers on ‘The 

Future of Mobility – Designed for Well-being’ will also take place on the opening day of the 

Design Forum event. Aidan Walker, the curator of Design Shanghai, will offer a short 

introduction and then hand over to Esther Francis (Vice President, FAW Audi Sales Co., Ltd.). 
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The Audi Group is one of the most successful manufacturers of automobiles and motorcycles in the premium 
and luxury segment. The brands Audi, Bentley, Lamborghini, and Ducati produce at 21 locations in 12 
countries. Audi and its partners are present in more than 100 markets worldwide. 

In 2022, the Audi Group delivered 1.61 million Audi vehicles, 15,174 Bentley vehicles, 9,233 Lamborghini 
vehicles, and 61,562 Ducati motorcycles to customers. In the 2022 fiscal year, AUDI Group achieved a total 
revenue of €61.8 billion and an operating profit of €7.6 billion. Worldwide, more than 87,000 people worked 
for the Audi Group in 2022, over 54,000 of them at AUDI AG in Germany. With its attractive brands, new 
models, innovative mobility offerings and groundbreaking services, the group is systematically pursuing its 
path toward becoming a provider of sustainable, individual, premium mobility. 

 

 

 


