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Top ten results for Audi Sport in California 
 

• Evolution of Audi R8 LMS celebrates successful Intercontinental GT Challenge 
debut 

• Fourth and seventh positions for Audi Sport customer racing in California 8 Hours 
 

Laguna Seca/Neuburg a. d. Donau, March 30, 2019 – Following two consecutive victories in 
the California 8 Hours, Audi Sport customer racing achieved a fourth and a seventh position 
at Laguna Seca, USA, marking a successful debut of the 2019 generation of the Audi R8 LMS 
GT3 sports car in this series.  
  
With entries by eight automotive manufacturers, the third season of the Intercontinental GT 
Challenge (IGTC) is more competitive than ever before. In the second of five rounds in the 
world’s most prestigious GT3 racing series, the #10 Audi R8 LMS from Audi Sport Team WRT 
with the driver trio Christopher Haase (D), Dries Vanthoor (B) and Frédéric Vervisch (B) finished 
in fourth position. The gap between them and the winners after eight hours was merely 58 
seconds, and a podium finish just barely missed.  
 
The #29 sister car from Audi Sport Team Land with the driver squad Kelvin van der Linde (ZA), 
Christopher Mies (D) and Markus Winkelhock (D) had a one-lap deficit in seventh position. 
Markus Winkelhock saw the end of the race in the team truck this time. The German, who was 
suffering from the flu, was directed by the track physician to end his stint halfway through the 
race. The stewards of the meeting allowed his two teammates to take over Winkelhock’s driving 
time.  
 
The high-caliber field fought close battles across the entire race distance – six of the eight 
marques finished in the top ten. Remarkably for an endurance race there was not a single yellow 
period during the eight hours.   
 
“Today we received confirmation of what a fiercely fought racing series the Intercontinental GT 
Challenge has become,” said Chris Reinke, Head of Audi Sport customer racing. “Across the full 
race distance the entire field fought close battles. That leaves no room for mistakes. 
Unfortunately, after two victories in 2017 and 2018 here at Laguna Seca, we’re going home 
without a trophy this time. Small things made the difference today. I’d like to thank our six 
drivers and the two teams. They all did a good job. Now, we’re looking ahead and forward to the 
two upcoming 24-hour races at the Nürburgring and at Spa.”  
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The Intercontinental GT Challenge will continue at the end of July with round three, the 
tradition-steeped 24 Hours of Spa-Francorchamps. The race in Belgium will be followed by 
rounds in Japan (Suzuka) and Kyalami (South Africa). In the IGTC, Audi is the title defender in 
the manufacturers’ classification and, with five of six possible titles after three years, the most 
successful brand.  
 
 
– End – 
 
 
 
The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful 
manufacturers of automobiles and motorcycles in the premium segment. It is present in more than 100 
markets worldwide and produces at 18 locations in 13 countries. 100 percent subsidiaries of AUDI AG 
include Audi Sport GmbH (Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and 
Ducati Motor Holding S.p.A. (Bologna, Italy).  
 
In 2018, the Audi Group delivered to customers about 1.812 million automobiles of the Audi brand, 5,750 
sports cars of the Lamborghini brand and 53,004 motorcycles of the Ducati brand. In the 2017 fiscal year, 
AUDI AG achieved total revenue of €60.1 billion and an operating profit of €5.1 billion. At present, 
approximately 90,000 people work for the company all over the world, more than 60,000 of them in 
Germany. Audi focuses on sustainable products and technologies for the future of mobility. 
 

 


