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More than just a coach: Markus Winkelhock 
in the Audi Sport TT Cup 
 

 The role of the GT driver in Audi’s new one-make cup 
 

Ingolstadt, April 13, 2015 – Markus Winkelhock cannot complain about lack of 
work this year. In 2015, the seasoned Audi campaigner is not only on track as a 
driver but also acts as coach in the Audi Sport TT Cup. 
 

Winkelhock’s commitment in the new Audi one-make cup did not come about by 
chance. “My father, Manfred, in 1976 made his first steps in motorsport in a one-

make cup and then went on to race in Formula One,” he says. “I think it’s great that 
Audi is giving young drivers an opportunity in the Audi Sport TT Cup and look 

forward to providing hands-on assistance and advice to the talents.” Plus, a bit of 
banter to add some levity: “That’s simply part of the process,” says Winkelhock with 

a broad grin. “A healthy mix of authority and humor is important.”  
 

The 34-year-old manages this balancing act, not least thanks to his successes. 
Winkelhock used to race in Formula One and in the 2007 European Grand Prix at the 

Nürburgring clocked some kilometers as the race leader. He competed for Audi in 
the DTM, won a race in the Volkswagen Scirocco R-Cup as a guest entrant and at the 

moment is successfully involved in the GT program of the brand with the four rings – 
victories in the 24-hour races at the Nürburgring and at Spa last year speak for 

themselves.   
 

As coach in the Audi Sport TT Cup, Winkelhock will pass on his experience from 17 
years of racing to the young drivers. “They really provide a very professional 

impression and at the fitness camp some of them pretty much showed me my 
limits,” says Winkelhock with another laugh: win and let win.   

 
On the race track, he is really in his element in his new role. “I carefully watch 

everyone and provide as many tips as possible,” the pro explains. “But many of the 
drivers approach me themselves. I’m happy that we immediately had really good 

rapport.” A little good-natured teasing here and there by Winkelhock, the kidder, 
has been helping quite a bit to build it.  
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– End – 
 
 
In 2014, the Audi Group delivered approximately 1,741,100 cars of the Audi brand to its customers. The 
company achieved revenue of €53.8 billion and an operating profit of €5.15 billion in 2014. Audi 
operates globally in more than 100 markets and has production facilities in Ingolstadt and Neckarsulm 
(Germany), Győr (Hungary), Brussels (Belgium), Bratislava (Slovakia), Martorell (Spain), Kaluga (Russia), 
Aurangabad (India), Changchun and Foshan (China) as well as Jakarta (Indonesia). The brand with the 
Four Rings will start producing cars in Curitiba (Brazil) this year and in San José Chiapa (Mexico) in 2016. 
Wholly owned subsidiaries of AUDI AG include quattro GmbH (Neckarsulm), 
Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and sports motorcycle manufacturer 
Ducati Motor Holding S.p.A. (Bologna, Italy). The company currently employs approximately 
80,000 people worldwide, thereof around 58,000 in Germany. Total investment of about €24 billion is 
planned from 2015 to 2019 – primarily in new products and sustainable technologies. Audi is committed 
to its corporate responsibility and has anchored the principle of sustainability for its products and 
processes in its strategy. The long-term goal is CO2-neutral mobility. 


