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Mattias Ekström contests NASCAR race 
 

• Guest run for Red Bull team at Sonoma (California) on June 20 

• Audi “factory” driver to take the wheel of car number 83 
• Audi approves commitment and keeps its fingers crossed  
 
Ingolstadt, June 7, 2010 – For Mattias Ekström, Christmas this year will be on the 
20th of June: the Audi “factory” driver and two-time DTM Champion has been 
given the opportunity to contest a race of U.S. NASCAR series for the Red Bull 
team at Sonoma (California). After successful track tests, one of the biggest 
motorsport dreams of the 31-year-old Swede is coming true.  
 
At the 16th of a total of 36 NASCAR races, Mattias Ekström will drive car number 
83. Ekström’s commitment was made possible because regular driver Brian Vickers, 
for whom the DTM star tested two weeks ago in preparation for the race, is still 
unable to compete for health reasons. The more than 3.2-kilometer Infineon 
Raceway in Sonoma Valley is a road course on which 110 race laps are run. 
 
“First of all, I’d like to express my sincere thanks: to Red Bull for inviting a Swede 
with zero NASCAR experience to compete in the United States. And to Audi for the 
possibility and approval that enable me to fulfill this dream. This trust by the Audi 
family gives me additional motivation to return to Europe with a good result and to 
step on the gas again in Audi’s home race at the Norisring in Nuremberg,” says 
Mattias Ekström. 
 
Head of Audi Sport Dr. Wolfgang Ullrich is sending his 14-time DTM race winner off 
to the other side of the Atlantic with best wishes. “Mattias’ commitment as a guest 
entrant impressively shows the prestige which the DTM and the Audi drivers enjoy in 
the United States too. As early as in his test Mattias showed that he can stand his 
ground with a new team and a new car on a new track. Now, everyone at Audi is 
keeping their fingers crossed for him to be able to cause a bit of a sensation in the 
race with a great performance.” 
 

Communications Motorsport 
Jürgen Pippig 
Telephone: +49 (0)841 89 34200 
E-mail: motorsport-media@audi.de 
www.audi-motorsport.info 
 

 
 



 

2/2  

Ekström’s eager anticipation of the race also contains a considerable amount of 
awe. “Tests are one thing and they were a good opportunity for me to get 
accustomed to a NASCAR vehicle. But contesting a race with 42 other cars is totally 
new territory for me. I’ll simply try and concentrate on my strengths and to stay 
cool for 350 kilometers.”  
 
The weekend at the Infineon Raceway, which is located a little over an hour’s drive 
from San Francisco, will start on Friday, June 18, with free practice and qualifying. 
Two more practice sessions are scheduled on Saturday before the 110-lap race 
starts at 12.00, local time, on Sunday. 43 cars have been entered in the event. The 
race at Sonoma is the first of just two races on the calendar which are held on road 
courses. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The Audi Group sold around 950,000 cars of the Audi brand in 2009. The Company posted revenue of 
€29.8 billion and an operating profit of €1.6 billion. Audi produces vehicles in Ingolstadt and 
Neckarsulm (Germany), Györ (Hungary), Changchun (China) and Brussels (Belgium). Aurangabad in India 
saw the start of CKD production of the Audi A6 at the end of 2007 and of the Audi A4 in early October 
2008. Production of the new Audi A1 has been running at the Brussels plant since May 2010. The 
Company is active in more than 100 markets worldwide. AUDI AG’s wholly owned subsidiaries include 
AUDI HUNGARIA MOTOR Kft., Automobili Lamborghini Holding S.p.A. in Sant’Agata Bolognese (Italy) 
and quattro GmbH in Neckarsulm. Audi currently employs around 58,000 people worldwide, including 
45,500 in Germany. Between 2010 and 2012 the Audi Group is planning to invest around €5.5 billion, 
mainly in new products, in order to sustain the Company’s technological lead embodied in its “Vorsprung 
durch Technik” slogan. By 2015, Audi plans to increase the number of models in its portfolio to 42. 
 
Audi has long been fulfilling its social responsibility on many levels – with the aim of making the future 
worth living for generations to come. The basis for Audi’s lasting success is therefore formed by 
environmental protection, the conservation of resources, international competitiveness and a forward-
looking human resources policy. One example of AUDI AG’s commitment to environmental issues is the 
newly established Audi Environmental Foundation.  


