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Jan Kisiel crowns himself ‘King of
Oschersleben’ in Audi Sport TT Cup

* Pole Jan Kisiel wins both races in Audi one-make cup
* Guest entrant Uwe Alzen in contention with ‘young guns’
* Nicolaj Mgller Madsen loses overall lead to Kisiel

Ingolstadt/Oschersleben, September 13, 2015 - Jan Kisiel (PL) is the man of the
hour in the Audi Sport TT Cup. At the Motorsport Arena Oschersleben, the 21-
year-old celebrated his second and third victories this season. Following a perfect
weekend, he took the overall lead in the Audi one-make cup from Nicolaj Mgller
Madsen (DK) as well. In the guest entrants’ classification, touring and sports car
expert Uwe Alzen prevailed twice.

Kisiel was beaming near Magdeburg as if he was in competition with the sun.
Following first place in free practice and a perfect qualifying session in which he
secured the top spot on the grid for both races, the young driver from Warsaw
prevailed in rounds seven and eight of the Audi Sport TT Cup season as well. After a
hard-fought triumph in race one, Kisiel clinched an uncontested lights-to-flag
victory ahead of Joonas Lappalainen (FIN) and Dennis Marschall (D). In performing
these feats, the winner emphasized that Germany’s northernmost circuit is one of
his favorite tracks. Six times in his career he has been on the grid at Oschersleben so
far, scoring six podium finishes — on the top step in four of the races.

Project Leader Rolf Michl provided a positive assessment following the fourth of six
race weekends in the Audi Sport TT Cup: “The spectators got to see two very thrilling
and diverse races with stunning overtaking maneuvers. High compliments to the
young drivers that fought spectacular duels but always remained fair on track
although the battle for the championship is entering its crucial stage.”

In the guest entrants’ classification, the ‘old hands,” Uwe Alzen (D), Frank Biela (D)
and Harald Grohs (D), not only brought experience to the races, but provided hands-
on advice to the ‘young guns’ from the Audi one-make cup at all times. On track,
Alzen was the front runner twice in the internal duel. In race one, Playmate Doreen
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Seidel (D) and TV host Tim Schrick (D) completed the podium of the guest drivers.
After round two, Alzen was accompanied to the champagne shower by Alex Lloyd
(USA) and Schrick again.

In the overall classification of the permanent entrants, Jan Kisiel has taken the
overall lead after eight of the season’s twelve races. With a score of 149 points, he
has a nine-point advantage over the previous front runner Nicolaj Mgller Madsen,
who took positions six and four at Oschersleben. They are trailed in third place by
Dennis Marschall with 121.5 points. The next race weekend will be at the
Nirburgring on September 26 and 27.

Related videos:
https://www.audi-mediacenter.com/en/videos/1215
https://www.audi-mediacenter.com/en/videos/1212

All results and videos:
https://www.audi-mediacenter.com
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In 2014, the Audi Group delivered approximately 1,741,100 cars of the Audi brand to its customers. The
company achieved revenue of €53.8 billion and an operating profit of €5.15 billion in 2014. Audi
operates globally in more than 100 markets and has production facilities in Ingolstadt and Neckarsulm
(Germany), Gyér (Hungary), Brussels (Belgium), Bratislava (Slovakia), Martorell (Spain), Kaluga (Russia),
Aurangabad (India), Changchun and Foshan (China) as well as Jakarta (Indonesia). The brand with the
Four Rings will start producing cars in Curitiba (Brazil) this year and in San José Chiapa (Mexico) in 2016.
Wholly  owned subsidiaries of AUDI  AG include  quattro GmbH (Neckarsulm),
Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and sports motorcycle manufacturer
Ducati Motor Holding S.p.A. (Bologna, Italy). The company currently employs approximately
80,000 people worldwide, thereof around 58,000 in Germany. Total investment of about €24 billion is
planned from 2015 to 2019 - primarily in new products and sustainable technologies. Audi is committed
to its corporate responsibility and has anchored the principle of sustainability for its products and
processes in its strategy. The long-term goal is CO,-neutral mobility.
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