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Flashback: Le Mans 2014 and the most 
efficient race car 
 
• Looking back on Audi’s Le Mans victories: victory number 13 
• Inauguration of efficiency rules at the endurance classic 

 
Ingolstadt, June 11, 2015 – This weekend, Audi will be battling for its 14th 
victory in the Le Mans 24 Hours. The aim, again, is to cover the longest distance 
with maximum efficiency because, since 2014, regulations have been in effect 
that require the teams to achieve the maximum from a specified amount of fuel. 
Audi was already the best in this discipline in the debut year.  
 
Audi defeats Porsche and Toyota – that was the headline in 2014, following Audi’s 

fifth consecutive victory at Le Mans. The race was undecided up to the penultimate 
hour. Only then did Marcel Fässler (CH), André Lotterer (D) and Benoît Tréluyer (F) 

prevail against the Porsche drivers and scored the brand with the Four Rings’ 13th 
victory. Similarly impressive was the efficiency with which this win was achieved. The 

Audi R18 e-tron quattro covered 5,165.391 kilometers – 662.5 more than the year 
before when the race was marked by many caution periods. A few figures illustrate 

the efforts made by the Audi engineers. The new four-liter V6 TDI engine, together 
with all other developments, helped reduce consumption in a single step by 22 

percent compared with the 2013 season. Since the beginning of the TDI era at Le 
Mans in 2006, Audi even saved 38 percent fuel.  

 
In terms of lightweight design, Audi managed a major step as well. The engineers 

saved 45 kilograms of weight in the LMP sports car compared with the model from 
the previous year. As a result, the R18 e-tron quattro weighed only 870 kilograms. 

 
“These steps are enormous,” Benoît Tréluyer says approvingly. For him and his 

fellow campaigners Le Mans 2014 was a strenuous race throughout. The Frenchman 
and his team-mates initially chased the leading Toyota before Audi took position 

one. Then a technical issue caused the number ‘2’ Audi of Fässler, Lotterer and 
Tréluyer to lose ground and the sister car, number ‘1,’ took the lead. “There were 

ups and downs but our team spirit always stayed intact,” says Tréluyer. “When 
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number ‘1’ was running in front, we were sure that our colleagues had made it and 

my two team-mates and I would definitely not have begrudged them this success.” 
But then this car lost time due to a setback and dropped back. Consequently, the 

Fässler/Lotterer/Tréluyer race car crossed the finish line in first place.   
 

In the 2015 season, this driver trio has already won two races of the FIA World 
Endurance Championship (WEC), so this year the three-time Le Mans winners are 

again among the favorites in a competition in which another impeccable run of the 
most efficient race car at Le Mans will be crucial. 

 
 

– End – 
 
 
 
In 2014, the Audi Group delivered approximately 1,741,100 cars of the Audi brand to its customers. The 
company achieved revenue of €53.8 billion and an operating profit of €5.15 billion in 2014. Audi 
operates globally in more than 100 markets and has production facilities in Ingolstadt and Neckarsulm 
(Germany), Győr (Hungary), Brussels (Belgium), Bratislava (Slovakia), Martorell (Spain), Kaluga (Russia), 
Aurangabad (India), Changchun and Foshan (China) as well as Jakarta (Indonesia). The brand with the 
Four Rings will start producing cars in Curitiba (Brazil) this year and in San José Chiapa (Mexico) in 2016. 
Wholly owned subsidiaries of AUDI AG include quattro GmbH (Neckarsulm), 
Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and sports motorcycle manufacturer 
Ducati Motor Holding S.p.A. (Bologna, Italy). The company currently employs approximately 
80,000 people worldwide, thereof around 58,000 in Germany. Total investment of about €24 billion is 
planned from 2015 to 2019 – primarily in new products and sustainable technologies. Audi is committed 
to its corporate responsibility and has anchored the principle of sustainability for its products and 
processes in its strategy. The long-term goal is CO2-neutral mobility. 


