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DTM stars at wheel of the Audi R8 LMS 

 

 Ekström, Rockenfeller and Scheider contest 24-hour races 

 Factory supported events at the Nürburgring and at Spa-Francorchamps 

 Three top teams and high-caliber driver line-ups 

 

Ingolstadt, April 5, 2011 – Audi tackles the two 24-hour races at the Nürburgring 

(June 25/26) and at Spa-Francorchamps (July 30/31) with high-caliber driver 

teams. DTM stars Mattias Ekström, Mike Rockenfeller and Timo Scheider also join 

the grid for the two factory supported events with the Audi R8 LMS.  

 

ABT Sportsline and Phoenix Racing each field a brace of Audi R8 LMS at the 

legendary Nürburgring-Nordschleife. After gaining valuable experience over the last 

two years at the 24-hour race around the Nürburgring with the quattro GmbH GT3 

sports car the two teams now receive full factory support from Ingolstadt and 

Neckarsulm.  

 

All four cars have first rate driver teams: competing for ABT Sportsline are Mattias 

Ekström, Timo Scheider and Marco Werner as well as Christer Jöns, Luca Ludwig and 

Christopher Mies. Christian Abt is nominated as support for both cars entered by the 

DTM championship winning team from the years 2002, 2004, 2007, 2008 and 

2009. Frank Stippler assumes the “dual role” for Phoenix Racing. He supports Marc 

Basseng, Marcel Fässler and Mike Rockenfeller and also Christopher Haase, Marc 

Hennerici and Markus Winkelhock. 

 

Like last year Phoenix Racing also contests the 24-hour race at Spa-Francorchamps 

(Belgium). Nominated to drive the two R8 LMS are Marc Basseng, Christopher Haase 

and Frank Stippler and also Marcel Fässler, Andrea Piccini and Mike Rockenfeller. The 

Belgian W Racing Team, which won the 2010 Belcar series championship title in its 

debut season, fields two more cars on behalf of Audi. Driving for WRT are Mattias 

Ekström, Greg Franchi and Timo Scheider and also Filipe Albuquerque, Bert Longin 

and Stéphane Ortelli. Phoenix Racing and WRT are regarded as having intimate 

knowledge of the Spa-Francorchamps race track and the Belgium 24-hour classic.  
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“The Audi R8 LMS was developed specifically for customer sport,” explains Head of 

Audi Motorsport Dr. Wolfgang Ullrich. “With the two factory supported events at 

the Nürburgring and at Spa-Francorchamps we aim to underline the positive image 

that the R8 LMS has built up following its first two years of competition. I think we 

are well positioned for this from the driver and team side.”  

 

The quattro GmbH, under the direction of Werner Frowein and Romolo Liebchen, 

took over marketing and further development of the GT3 sports car from 2011. A 

further improved version of the Audi R8 LMS celebrated its debut at the beginning 

of February with a one-two finish in the 12-hour race at Bathurst (Australia).  

 

Among other features, the 2011 Audi R8 LMS is equipped with a modified engine 

control for the 5.2 liter V10 power unit, modified suspension and a light-weight 

motorsport clutch specifically developed for endurance races.  

 

“The 2011 season started perfectly for the Audi R8 LMS with the one-two finish at 

Bathurst,” says Werner Frowein, Managing Director of the quattro GmbH. “We want 

to continue this. In the shape of Phoenix Racing we send a team to compete that has 

accompanied the development of the R8 LMS for endurance races since the very 

beginning and which has gathered the most experience in this area. ABT Sportsline 

is the perfect choice for the Nürburgring, and WRT for Spa. As far as the drivers are 

concerned you could hardly wish for better.”  

 

ABT Sportsline and Phoenix Racing contest rounds of the VLN endurance 

championship in preparation for the 24-hour race at the Nürburgring. WRT contests 

the Blancpain Endurance Series in 2011 which also includes the 24-hour race at Spa-

Francorchamps. 
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The Audi teams contesting the 24-hour race at the Nürburgring 

 

Phoenix Racing 

Marc Basseng/Marcel Fässler/Mike Rockenfeller/Frank Stippler 

Christopher Haase/Marc Hennerici/Frank Stippler/Markus Winkelhock 

 

Team ABT Sportsline 

Christian Abt/Mattias Ekström/Timo Scheider/Marco Werner 

Christian Abt/Christer Jöns/Luca Ludwig/Christopher Mies 

 

The Audi teams contesting the 24-hour race at Spa-Francorchamps 

 

Phoenix Racing 

Marc Basseng/Christopher Haase/Frank Stippler 

Marcel Fässler/Andrea Piccini/Mike Rockenfeller 

 

W Racing Team 

Mattias Ekström/Greg Franchi/Timo Scheider 

Filipe Albuquerque/Bert Longin/Stéphane Ortelli 

 

 

 
 
 
 
 
 
 
 
 
 
The Audi Group sold around 1,092,400 cars of the Audi brand in 2010. The Company posted revenue of 
€35.4 billion and an operating profit of €3.3 billion in 2010. Audi produces vehicles in Ingolstadt and 
Neckarsulm (Germany), Győr (Hungary), Changchun (China) and Brussels (Belgium). Aurangabad in India 
saw the start of CKD production of the Audi A6 at the end of 2007, of the Audi A4 in early October 2008 
and of the Audi Q5 in July 2010. Production of the new Audi A1 has been running at the Brussels plant 
since May 2010. The Company is active in more than 100 markets worldwide. AUDI AG’s wholly owned 
subsidiaries include AUDI HUNGARIA MOTOR Kft., Automobili Lamborghini Holding S.p.A. in Sant’Agata 
Bolognese (Italy) and quattro GmbH in Neckarsulm. Audi currently employs around 60,000 people 
worldwide, including around 46,600 in Germany. Between 2011 and 2015 the brand with the four rings 
is planning to invest around €11 billion, mainly in new products, in order to sustain the Company’s 
technological lead embodied in its “Vorsprung durch Technik” slogan. By 2015, Audi plans to increase 
the number of models in its portfolio to 42. 
 
Audi has long been fulfilling its social responsibility on many levels – with the aim of making the future 
worth living for generations to come. The basis for Audi’s lasting success is therefore formed by 
environmental protection, the conservation of resources, international competitiveness and a forward-
looking human resources policy. One example of AUDI AG’s commitment to environmental issues is the 
newly established Audi Environmental Foundation. 


