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Automobili Lamborghini achieves record figures in Fiscal Year 2019 

Coronavirus poses significant challenges for 2020 
  

• In 2019 turnover grows by 28% from 1,42 to 1,81 billion Euro 
• Worldwide sales increase by 43% from 5,750 to 8,205 units  
• Strong sales performance for both super sports car model lines: V10 and V12  
• Super SUV continues high sales momentum: almost 5,000 Urus delivered to 

customers 
• Record sales performance across all regions: EMEA, America and Asia Pacific 

 
Sant’Agata Bolognese, 19 March 2020 – In Fiscal Year 2019 (1 Jan - 31 Dec), Automobili Lamborghini 
S.p.A. achieved its best-ever results across the board, entering new dimensions in its year-long 
growth. The Italian super sports car producer outperformed all previous key business benchmarks: 
sales, turnover and profitability achieved levels unprecedented in the 56-year history of the brand.  

The celebration of this success from 2019 is clearly overshadowed by the significance and 
uncertainties of the worldwide spread of the Coronavirus, an exceptional situation giving arise to 
enormous challenges for the entire world in 2020.  

Stefano Domenicali, Chairman and Chief Executive Officer of Automobili Lamborghini, comments: 
“In Fiscal Year 2019 Lamborghini continued its sustained history of growth, setting new historic 
highs in all key business figures. While celebrating these figures we must underline the 
extraordinariness of the situation in which we find ourselves right now, from both a human and 
corporate perspective, due to the worldwide spread of Coronavirus. 

Our country is living through a situation that could never have been expected and on behalf of the 
company I would like to thank all the people, especially those in the services, medical and health 
sectors, institutions and the security forces that are contributing to manage this crisis in a 
remarkable way. 

In only a few days our habits and our interpersonal relationships have changed, with this scenario 
being reflected across the world. We need to be ready to react rapidly to these new circumstances, 
and in a rational and effective way. The excellent start to the year 2020, confirmed by sales 
numbers in the first two months, gives us the right motivation in order to be ready and proactive 
in facing this entirely new and unimaginable challenge. 

Our 2019 results reflect the talent and dedication of all Lamborghini staff around the world and 
we thank them and our shareholders for their trust and continuing support. We are sure of the 
strength, the energy, the enthusiasm, the passion and the deliberateness that characterize the 
women and men in Lamborghini, including during these difficult times. Building on our results so 
far, we continue to prepare for further sustainable growth and new opportunities in innovation 
and technology in order to reach new future milestones.” 
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Lamborghini FY 2019 figures 

Turnover grew by 28% from 1,42 billion to 1,81 billion Euro in 2019. The global sales growth was 
even stronger, increasing by 43% to 8,205 units delivered to customers with sales records in all 
major regions: America, EMEA and Asia Pacific. In its first year of full market availability the Super 
SUV Lamborghini Urus sold 4,962 units, continuing its high sales momentum. This success was 
complemented by a strong sales performance from the two super sports car model lines, V12 
Aventador (1,104 units) and V10 Huracán (2,139 units).   

In addition, new hires brought the number of employees to 1,787 at the end of 2019. Lamborghini 
was again confirmed in 2019 as one of the most attractive employers, achieving the Top Employer 
Italia certification for the seventh consecutive year. Over the years, it has introduced innovative 
human capital management policies, based on the one hand on the enhancement of individual skills 
and on the other on the promotion of social values and corporate ethical responsibility. In this 
respect, projects in the areas of diversity and inclusion include the equal pay scheme for female 
and male employees with the same qualifications and roles, and initiatives promoting equal 
parenting. 

Lamborghini maintains an attractive product portfolio and a strong global sales presence with 165 
dealers serving 51 countries. The year 2020 sees deliveries start of new V10 Huracán EVO 
derivatives as well as the Lamborghini Sián: a limited edition hybrid super sports car, alongside 
other planned unveilings. With imponderables remaining due to the current Coronavirus situation, 
it is still too early to give a detailed forecast of impacts on business development in 2020.  

 

 

Photos and videos: media.lamborghini.com 

Information on Automobili Lamborghini: www.lamborghini.com 

          
 
  

http://media.lamborghini.com/
http://www.lamborghini.com/
https://www.facebook.com/Lamborghini/
https://plus.google.com/+Lamborghini
https://www.instagram.com/lamborghini/
https://twitter.com/lamborghini
https://www.youtube.com/c/lamborghini
https://it.pinterest.com/lamborghini/
https://www.linkedin.com/company/automobili-lamborghini-s-p-a-/
http://www.weibo.com/lamborghinichina
https://www.lamborghini.com/it-en/wechat
http://i.youku.com/i/UMjg0MDg1ODMy
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Chief Marketing & Communication Officer  
Katia Bassi 
T +39-051 9597611 

Head of Communication 
Gerald Kahlke 
T +39 051 9597611 
gerald.kahlke@lamborghini.com 

Brand & Corporate Communication 
Clara Magnanini 
T +39 051 9597611 
clara.magnanini@lamborghini.com 

   
Product Media Events & Brand Extension  
Rita Passerini 
T +39 051 9597611 
rita.passerini@lamborghini.com   

Corporate Media Events 
Chiara Sandoni 
T +39 051 9597611 
chiara.sandoni@lamborghini.com 

  

   

Polo Storico & Heritage 
Massimo Delbò 
T +39 3331619942 
massimo@delbo.us  

Motorsport Communication 
Francesco Colla 
T +39 051 2156850 
extern.francesco.colla@lamborghini.com   

 

 
 

  

 
Regional 
Offices 

  

   
Europe, Middle East & Africa 
Emanuele Camerini 
T +39 342 567 5842 
emanuele.camerini@lamborghini.com   

Asia Pacific 
Silvia Saliti  
T +65 9651 8955 
silvia.saliti@lamborghini.com  

South-East Asia & Pacific 
Alethea Tan 
T +658711 1329 
alethea.tan@lamborghini.com 

   

United Kingdom  
Juliet Jarvis 
T +44 (0) 7733 224774 
juliet@jjc.uk.com  

Japan 
Kumiko Arisawa 
T +81 804 606 0487 
kumiko.arisawa@lamborghini.com  

North & South America 
Jiannina Castro 
T +1 703 3647926 
jiannina.castro@lamborghini.com 

   

Eastern Europe & CIS 
Tamara Vasilyeva 
T +7 925 503 6706 
tamara.vasilyeva@lamborghini.com 

Chinese Mainland, Hong Kong & Macau 
Nancy Rong 荣雪霏 
T +86 10 6531 4614 
xuefei.rong@lamborghini.com 
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