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Audi Summer Tour: Audi and FC Bayern Munich 

take to the pitch in an important growth market 

• The brand with the four rings presents the Audi Q8 e-tron with the design 
of the new FC Bayern away jersey during its market launch in Japan 

• The Audi Football Summit in Tokyo: FC Bayern plays friendly match against 
Champions League winners Manchester City  

• Additional pre-season matches in Tokyo against Kawasaki Frontale and in 
Singapore against Liverpool FC 

Ingolstadt/Munich, July 24, 2023 – The Audi Summer Tour 2023 will see FC Bayern Munich 

travel to Asia from July 24 to August 3 ahead of the start of the new season. There, the 

reigning German champions will meet treble winners Manchester City with former FCB coach 

Pep Guardiola, among other rivals. New signings Raphaël Guerreiro and Konrad Laimer are 

among the travelling party. The brand with the four rings is also bringing a new member 

along: the Audi Q8 e-tron*, which is currently being launched in Japan. Other Asian markets 

will follow. Audi is reflecting the Summer Tour’s color scheme with special decals as a unique 

homage to FC Bayern. 

From Tegernsee to Tokyo: After a training camp in Upper Bavaria, FC Bayern Munich is traveling 

to Asia together with its long-time partner Audi under the motto “A way to inspire”. The first 

stop on the Audi Summer Tour is Tokyo: At the Audi Football Summit in Japan’s capital, head 

coach Thomas Tuchel’s team will go up against English champions and Champions League 

winners Manchester City on July 26 (12:30 p.m., CEST). On July 29, the team faces Japanese top-

league club Kawasaki Frontale (12 p.m., CEST). The next day, Germany’s record champion club 

will fly on to Singapore: At the Singapore Trophy presented by Audi, FC Bayern will face Liverpool 

FC, managed by coach Jürgen Klopp on August 2 (1:30 p.m., CEST). RTL will broadcast the high-

profile friendly matches against Manchester City and Liverpool FC live on free television in 

Germany at noon. The games, including the match against Kawasaki Frontale, can also be 

viewed on pay-TV channel Sky. This is the eighth time that the brand with the four rings has 

given its name to, and partnered with, FC Bayern Munich’s Audi Summer Tour.  

“Our partnership with FC Bayern Munich shows: We live progress! We’re also demonstrating this 

with the Audi Summer Tour in Japan and Singapore, with sporting events and fascinating 

experiences in strong solidarity with our partner FC Bayern Munich. Asia is of great importance 

to Audi as our most important growth market.  
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“I’m delighted that we are now expanding our product portfolio with the launch of the  

Audi Q8 e-tron* and further strengthening our e-offensive in Asia in the long term,” says 

Hildegard Wortmann, Member of the Board of Management for Sales and Marketing at AUDI AG. 

The Audi Q8 e-tron with the design of the new FC Bayern away jersey 

The Audi Q8 e-tron*, which will join the FC Bayern Munich team on its trip to Asia, is getting 

special decals. With the colors black, green, and purple, they reflect the color scheme of the 

Audi Summer Tour.  

Andreas Jung, Executive Board Member responsible for marketing at FC Bayern said: “This year, 

the Audi Summer Tour offers our fans in Asia the opportunity to experience FC Bayern players 

live for the first time in five years. We are looking forward to our time in Tokyo and Singapore, 

where our fan base across the region continues to grow. We want to create even more 

enthusiasm for soccer there and, together with our partners, inspire people beyond the pitch 

itself.”   

FC Bayern Munich is making its first guest appearance in Japan since 2008; on its last visit to 

Asia in 2017, the team stopped at China and Singapore. 

Top model features over 40 driver assistance systems 

As the successor to the electric pioneer, the Audi e-tron, the Audi Q8 e-tron* stands out with an 

optimized drive concept, improved aerodynamics, and higher charging performance and battery 

capacity. All these innovations make for an increased range up to 600 kilometers (under the 

WLTP standard) for the Sportback model. The new model from Ingolstadt also offers maximum 

space and comfort. The features of the Q8 e-tron* also meet the demands of discerning 

Japanese customers, who see the brand with the four rings as a progressive player in the BEV 

segment.  

Among other achievements, the electric SUV and crossover top model sets new standards with 

its luxury-class interior, which is even brighter thanks to the power panoramic glass roof. Like in 

all luxury-class models from Audi, the Q8 e-tron* also uses the MMI touch response operating 

system. Practically all the car’s features can be activated via two high-resolution touch displays. 

In addition, the Audi Q8 e-tron* provides drivers with approximately 40 driver assistance 

systems.  

The brand with the four rings and FC Bayern Munich have been partners since 2002; their 

partnership was recently extended until 2029. Audi has also been a shareholder in  

FC Bayern München AG since 2011. 

https://www.audi-mediacenter.com/en/press-releases/the-new-audi-q8-e-tron-improved-efficiency-and-range-refined-design-15001
https://www.audi-mediacenter.com/en/audi-technology-lexicon-7180/user-operation-and-displays-7182#mmi-touch-response
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Motorsport and Sport Communications 

Stefan Moser  

Head of Sports Communications, Head of 

Motorsport Communications 

Phone: +49 841 89 35550 

Mobil +49 152 57713467 

E-Mail: stefan1.moser@audi.de  

www.audi-mediacenter.com 

 
 

 

 

 

 

The Audi Group is one of the most successful manufacturers of automobiles and motorcycles in the premium 
and luxury segment. The brands Audi, Bentley, Lamborghini, and Ducati produce at 21 locations in 12 
countries. Audi and its partners are present in more than 100 markets worldwide. 

In 2022, the Audi Group delivered 1.61 million Audi vehicles, 15,174 Bentley vehicles, 9,233 Lamborghini 
vehicles, and 61,562 Ducati motorcycles to customers. In the 2022 fiscal year, AUDI Group achieved a total 
revenue of €61.8 billion and an operating profit of €7.6 billion. Worldwide, more than 87,000 people worked 
for the Audi Group in 2022, over 54,000 of them at AUDI AG in Germany. With its attractive brands, new 
models, innovative mobility offerings and groundbreaking services, the group is systematically pursuing its 
path toward becoming a provider of sustainable, individual, premium mobility. 
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https://de.linkedin.com/company/audi-ag
https://www.youtube.com/channel/UCO5ujNeWRIwP4DbCZqZWcLw
https://www.facebook.com/audiofficial
https://www.instagram.com/audiofficial/
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Fuel/electric power consumption and emissions values** of the models named above: 

Audi Q8 e-tron 
Combined electric power consumption in kWh/100 km (62.1 mi): 24.4–19.5; 
Combined CO2 emissions in g/km (g/mi): 0 (0) 
 

**The indicated consumption and emissions values were determined according to the legally 
specified measuring methods. The WLTP test cycle completely replaced the NEDC on January 1, 
2022, which means that no NEDC figures are available for vehicles with new type approvals from 
after this date. 

The figures do not refer to a single, specific vehicle and are not part of the offering but are instead 
provided solely to allow comparisons of the different vehicle types. Additional equipment and 
accessories (add-on parts, different tire formats, etc.) may change relevant vehicle parameters, 
such as weight, rolling resistance and aerodynamics, and, in conjunction with weather and traffic 
conditions and individual driving style, may affect fuel consumption, electrical power 
consumption, CO2 emissions and the performance figures for the vehicle.  

Due to the more realistic test conditions, the consumption and CO2 emission values measured 
are in many cases higher than the values measured according to the NEDC. This may result in 
corresponding changes in vehicle taxation since September 1, 2018. Additional information 
about the differences between WLTP and NEDC is available at www.audi.de/wltp 

Further information on official fuel consumption figures and the official specific CO2 emissions 
of new passenger cars can be found in the “Guide on the fuel economy, CO2 emissions and power 
consumption of all new passenger car models”, which is available free of charge at all sales 
dealerships and from DAT Deutsche Automobil Treuhand GmbH, Helmuth-Hirth-Str. 1, 73760 
Ostfildern-Scharnhausen, Germany (www.dat.de). 

 

 

http://www.audi.de/wltp
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