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Audi Sport in 2014 again relies on strong 
partners in the FIA WEC 
 

• Audi Sport has gained Aethra and Oris as two new LMP partners  
• Long-standing partnerships to continue this year  
• Dr. Wolfgang Ullrich: “We’re delighted about the internationally 

renowned partners” 
 

Ingolstadt, March 17, 2014 – Audi is defending its titles in the FIA World 
Endurance Championship (WEC) backed by strong partners. Renowned companies 
with worldwide operations accompany the presence of up to three Audi R18 e-
tron quattro in the WEC.  
 
Following two WEC title wins in succession, Audi and its partners share a common 
goal. In the 2014 season, the Audi R18 e-tron quattro aims to again win the most 
important international endurance racing series.  But the companies involved in the 
commitment are not just visibly featured, as Audi Sport benefits from the know-how 
of its partners as well.  
 
Oris is teaming up with Audi in motorsport for the first time. The Swiss watch 
manufacturer is featured as ‘Official Watch Partner’ of Audi Sport. The watches 
made by Oris are designed for people with a passion for mechanical timepieces, 
looking for real, contemporary value. In addition to the tradition-steeped company 
based in the Swiss Jura canton and its 100-year plus history, Aethra is teaming up 
with Audi in motorsport for the first time. The Brazilian company specializes in 
process development, modeling and production of automotive engineering 
components.  
 
Akrapovič numbers among Audi Sport’s established partners. The company from 
Slovenia is focused on the production of exhaust systems for cars and motorcycles. 
To meet the specific requirements of the V6 TDI engine in the Audi R18 e-tron 
quattro, Akrapovič has developed an exhaust system for racing. 
  
Alpinestars equips the Audi factory drivers in the WEC, as well as the other team 
members of Audi Sport and Audi Sport Team Joest, with fireproof clothing. The 
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Italian company supplies overalls, shoes and fireproof underwear. The Audi Top 
Service logo is distinctly featured on all the mechanics’ overalls. The efficient and 
perfectly timed pit stops in the races at Le Mans and in the WEC mirror the quality 
goal to which Audi Top Service is committed in serving the customers of the Audi 
brand.  
 
Since 2006 – the beginning of Audi’s TDI era in racing – Bosch has been one of the 
official partners. The company based in Stuttgart (Germany) that was founded in 
1886 is involved in the development of the Audi R18 e-tron quattro in the fields of 
software, hydraulics and the hybrid system.  
 
Lubricant manufacturer Castrol is another long-standing partner that had already 
teamed up with Audi in the days of rally and super touring car racing. The R18 e-tron 
quattro’s livery advertises Castrol Edge, a high-performance lubricant for extreme 
pressure loads.   
 
The German company ITK Engineering has been contributing its know-how as a 
software and systems specialist to the hybrid technology of Audi Sport’s LMP1 race 
car since 2012.  
 
Since the beginning of the Le Mans project in the 1999 season, Audi Sport has been 
relying on the technology of piston specialist Mahle headquartered in Stuttgart. 
Mahle has developed pioneering piston technology for the diesel engines.   
 
The French tire manufacturer Michelin is another long-standing partner. The 
company with the characteristic Bibendum logo was already involved in Audi’s 
World Championship titles in rally racing and has been supplying the tires for all of 
Audi’s Le Mans prototypes since 1999. Together, both partners have won the Le 
Mans 24 Hours twelve times, the American Le Mans Series nine times, and the WEC 
twice. The same track record together with Audi can be claimed by O.Z. Racing. The 
Italian rim manufacturer had been Audi Sport’s supplier back in the super touring 
car era and, since 1999, has been manufacturing all the wheels for the LMP1 sports 
cars from Ingolstadt and Neckarsulm. 
 
“We’re proud that we’re again competing with such a broad portfolio of strong and 
internationally renowned partners this year,” says Head of Audi Motorsport Dr. 
Wolfgang Ullrich. “The FIA World Endurance Championship WEC offers us a stage 
that, this year, is more attractive than ever. With our partners we look forward to a 
total of 66 hours of racing action. As title defenders, we’re well positioned – not 
least thanks to the commitment and the technological excellence of our partners.” 
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– End – 
 
Note to editors: Every Monday until the Le Mans race on June 14/15, we will be 
providing you with new background information on the R18 project and Audi’s 
commitment in the world’s most famous endurance race. Next week’s topic: the role 
of Audi Design in shaping the graphics and livery of the race car. 
 
 
The Audi Group delivered around 1,575,500 cars of the Audi brand to customers in 2013. In 2013 the 
Company achieved revenue of €49.9 billion and an operating profit of €5.03 billion. The Audi Group is 
globally present in more than 100 markets and produces vehicles in Ingolstadt and Neckarsulm 
(Germany), Győr (Hungary), Brussels (Belgium), Bratislava (Slovakia), Martorell (Spain), Kaluga (Russia), 
Aurangabad (India), Changchun (China) and Jakarta (Indonesia). The brand with four rings produces cars 
also in Foshan (China) since December 2013, in 2015 in São José dos Pinhais (Brazil) and 2016 in San José 
Chiapa (Mexico). AUDI AG’s wholly owned subsidiaries include quattro GmbH (Neckarsulm), Automobili 
Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and the sports motorcycle manufacturer Ducati Motor 
Holding S.p.A. (Bologna, Italy). The Group currently employs more than 73,500 people worldwide, 
including more than 52,500 in Germany. Total investment of around €22 billion is planned from 2014 to 
2018 – mainly in new products and sustainable technologies. Audi lives up to its corporate responsibility 
and has strategically established the principle of sustainability for its products and processes. The long-
term goal is CO2-neutral mobility. 


