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Audi, ‘Rocky’ and Schaeffler to start joint
title defense

* Sponsoring agreement extended by three years
* Green-yellow Audi RS 5 DTM designated as car number one
* Dieter Gass, Head of DTM: “Dream team is retained for DTM”

Ingolstadt, December 13, 2013 - Motorsport fans can look forward to the DTM’s
dream team again in 2014. Audi, champion Mike Rockenfeller and sponsor
Schaeffler will again form a unit in the coming season. Audi Sport and Schaeffler
have now extended the agreement by three years.

With two titles in three years to its credit, the Audi sporting Schaeffler colors has
been the most successful car in recent DTM history. In the coming season, Mike
Rockenfeller will again be racing in the RS 5 DTM with green-yellow graphics. The
only change: As champion, ‘Rocky,’ for the first time in his DTM career, will be
competing in car number one when the ‘title defense’ mission begins at the
Hockenheim season opener in early May 2014.

“The Schaeffler Audi has become an absolute crowd-pleaser with the DTM fans in
recent years and, what’s more, was our best-placed car three times in succession.
Therefore, we're delighted in more ways than one that we’ve been able to conclude a
long-term extension of this partnership and that this dream team is retained for the
DTM,” says Dieter Gass, Head of DTM at Audi. Head of Audi Motorsport Dr.
Wolfgang Ullrich is pleased as well: “Mike (Rockenfeller) has been a valuable and
indispensable member of the Audi family for many years. Not only because he’s an
experienced and fast race driver but also because he’s a very special person. He’s a
perfect fit for us. And considering that he’s only 30 years old, the future belongs to
him - both in the DTM and at Le Mans.”

Mike Rockenfeller is happy about the extension of the agreement. “Audi and
Schaeffler are simply two fantastic partners,” says the 2013 DTM Champion. “In
both companies, motorsport evokes a lot of emotions. I can really feel the
enthusiasm of the employees whenever I visit any of the locations. To represent
these brands on the race track and to be so successful - that makes me proud.”
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For the Schaeffler Group, the partnership with Audi has been nothing but a success
story so far. In 2011, Martin Tomczyk celebrated the title; in 2012, Mike
Rockenfeller was the best Audi driver and won the Championship a year later.
“Schaeffler, Audi and Mike Rockenfeller - this combination is simply a perfect fit,”
says Schaeffler Board Member for Development Prof. Dr. Peter Gutzmer, not only
referring to the successes achieved on the race track. “Motorsport emotionalizes
and unites - particularly in success: Many of our more than 77,000 employees
couldn’t relate to this topic a few years ago and, today, are big Audi and DTM fans.
We’re delighted that this success story will continue in the next years.”

The new DTM season will start at Hockenheim on May 4, 2014. The ten races will
include visits to China and Hungary. In 2013, Mike Rockenfeller won the drivers’
title and his squad, Audi Sport Team Phoenix, the team classification.

-End -

In 2012, the Audi Group delivered 1,455,123 cars of the Audi brand to its customers, generated revenue
of €48.8 billion and achieved an operating profit of €5.4 billion. The Audi Group is globally present in
more than 100 markets and produces vehicles in Ingolstadt and Neckarsulm (Germany), Gyér (Hungary),
Brussels (Belgium), Bratislava (Slovakia), Martorell (Spain), Kaluga (Russia), Aurangabad (India),
Changchun (China) and Jakarta (Indonesia). The brand with four rings will produce cars also in Foshan
(China) as of late 2013, in 2015 in Sdo José dos Pinhais (Brazil) and 2016 in San José Chiapa (Mexico).
AUDI AG’s wholly owned subsidiaries include quattro GmbH (Neckarsulm), Automobili Lamborghini S.p.A.
(Sant’Agata Bolognese, Italy) and the sports motorcycle manufacturer Ducati Motor Holding S.p.A.
(Bologna, Italy). The Group currently employs more than 70,000 people worldwide, including around
50,000 in Germany. Total investment of approximately €11 billion is planned by 2015 - mainly in new
products and sustainable technologies. Audi lives up to its corporate responsibility and has strategically
established the principle of sustainability for its products and processes. The long-term goal is CO2-
neutral mobility.
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