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Ingolstadt, 21 July 2006   
 
Motorsport 

Audi presents new DTM collection  
  
• Accessories and clothes featuring the Audi A4 DTM  
• Driver caps particularly popular  
• Trackside sales and ordering via the Internet  

 

In time for the seasonal highlight at the Norisring in Nuremberg this coming 
weekend, Audi is presenting its new DTM collection. The extensive range 
featuring the Audi A4 DTM offers everything that makes the hearts of true DTM 
fans beat faster: lanyards, polo-shirts, jackets, bath towels, umbrellas, bags, mouse 
pads, caps and much, much more. As with previous offerings, the original driver 
caps – identical to those worn by the Audi factory drivers in the DTM – are 
expected to be a particularly popular item in the new collection as well. Every cap 
is embroidered with the main sponsor, name, competition number and signature of 
the respective driver and sells for 25 euros.  
 
But Audi not only addresses any wish the most popular international touring car 
series’ fans may have: For the Audi R10 TDI, the first diesel-powered sports car 
that won the legendary 24 Hours of Le Mans in mid-June, there is a dedicated 
collection as well.  
 
Clothes and accessories from the Audi collection are available at the fan shop of 
quattro GmbH in the paddock during all DTM races or on the Internet at 
www.audi.de. 
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Photographs of the DTM collection and additional information available on the 
Internet: www.audi-motorsport.info (accreditation necessary)      
 


