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Audi keeps title fight in the DTM open

* Third place for Mattias Ekstrém at Oschersleben
* Title decision has been postponed
* Puncture costs Timo Scheider a possible victory

Ingolstadt/Oschersleben, September 19, 2010 - The 2010 DTM will be decided at
the German finale at Hockenheim on October 17 at the earliest. After clinching
third place at Oschersleben Mattias Ekstrom (Audi Sport Team Abt Sportsline) is
the only Audi driver with chances of winning the title.

Timo Scheider on the other hand, who was on the verge of achieving his third
consecutive win at Oschersleben in front of a crowd of 62,000 spectators, is no
longer in the race for the title. An early second pit stop put Scheider between the
two Mercedes cars that had started from the front row and in front of the leader of
the standings, Bruno Spengler. With record laps and a new DTM track record the
reigning champion even seemed to be in a position to overtake the quickest in
qualifying, Paul di Resta, but a puncture on lap 34 deprived Scheider of a possible
victory.

“That was very disappointing,” said Head of Audi Motorsport Dr. Wolfgang Ullrich.
“We saw the good pace that Timo (Scheider) had. We did all the right things in
terms of strategy and put him in a position from which he was able to win. But
apparently it just wasn’t meant to be. Unfortunately Timo, of all drivers, was the one
to get something in his tire ...”

Mattias Ekstrom, who in his 101st DTM race was unable to keep the pace of the
front runners on the first two sets of tires, benefited from Scheider’s misfortune. On
the third set the Swede managed to keep Gary Paffett at bay and secured third
place. After this result Ekstrém, with a gap of 26 points and 30 points yet to be
awarded, has kept the title fight open, at least mathematically. “There’s no doubt in
my mind that ‘Eki" will give everything until the very end and we’ll give him all the
help in the world,” said Dr. Ullrich. “Today we came very close to clinching victory. At
Hockenheim we finally want to achieve it.”
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With Mike Rockenfeller and Alexandre Prémat in places five and six, Audi Sport Team
Phoenix scored points twice. The team based in the Eifel had the two best 2008-
specification vehicles at Oschersleben.

Martin Tomczyk in his 100th DTM race scored one point with an eighth-place finish
despite having lost important aerodynamics components on the rear of his Audi A4
in a tough duel with Gary Paffett as a result of which he was struggling with a lack of
downforce at the rear end.

Oliver Jarvis, who finished in 13th place behind Timo Scheider, was another driver
suffering from a vehicle that was damaged in a battle. The Briton was attacked by
Gary Paffett on the first lap and pushed into the car of his team colleague Miguel
Molina. Due to this chain reaction Molina’s race ended as early as on lap one.

A total loss was suffered by Audi Sport Team Rosberg: Markus Winkelhock hit the
kerbs too hard in the fast chicane and spun into the gravel trap. After body contact
with David Coulthard Katherine legge parked her A4 in the pits early because the car
had become difficult to drive as a result of the damage.

The Audi Group sold around 950,000 cars of the Audi brand in 2009. The Company posted revenue of
€29.8 billion and an operating profit of €1.6 billion. Audi produces vehicles in Ingolstadt and
Neckarsulm (Germany), Gyoér (Hungary), Cangchun (China) and Brussels (Belgium). Aurangabad in India
saw the start of CKD production of the Audi A6 at the end of 2007 and of the Audi A4 in early October
2008. Production of the new Audi Al has been running at the Brussels plant since May 2010. The
Company is active in more than 100 markets worldwide. AUDI AG’s wholly owned subsidiaries include
AUDI HUNGARIA MOTOR Kft., Automobili Lamborghini Holding S.p.A. in Sant’Agata Bolognese (Italy)
and quattro GmbH in Neckarsulm. Audi currently employs around 58,000 people worldwide, including
45,500 in Germany. Between 2010 and 2012 the Audi Group is planning to invest around €5.5 billion,
mainly in new products, in order to sustain the Company’s technological lead embodied in its “Vorsprung
durch Technik” slogan. By 2015, Audi plans to increase the number of models in its portfolio to 42.

Audi has long been fulfilling its social responsibility on many levels - with the aim of making the future
worth living for generations to come. The basis for Audi’s lasting success is therefore formed by
environmental protection, the conservation of resources, international competitiveness and a forward-
looking human resources policy. One example of AUDI AG’s commitment to environmental issues is the
newly established Audi Environmental Foundation.
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