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Audi drivers agree: “Hockenheim will be a 
close battle” 
 

 Audi DTM Champions don’t venture prediction for DTM opener 
 Mike Rockenfeller: “Anyone can be in front” 
 DTM stars with preparations in different ways 

 

Ingolstadt, April 29, 2015 – Before the DTM season opener at Hockenheim next 
weekend, the three DTM Champions from the Audi squad wouldn’t venture a 
prediction for the race. 
 

“I think it’s going to be a really close battle,” said Mike Rockenfeller, the 2013 DTM 
Champion at an Audi telephone conference on Wednesday. “Anyone can be in front.” 

 
Mattias Ekström, the 2004 and 2007 DTM Champion, shares Rockenfeller’s opinion. 

“My guess is it’s going to be even closer than last year,” says the Swede. “Everyone 
worked hard last winter. But with just 20 minutes of qualifying, the car’s 

performance won’t be the thing that counts 100 percent. There’ll be a lot of other 
factors. I’m expecting all three manufacturers to be in the top six in qualifying.” 

 
“All of us are eagerly awaiting the first qualifying on Saturday,” says Timo Scheider, 

the 2008 and 2009 DTM Champion. “Everyone’s simmering with excitement to see 
how the strengths will really be panning out between the manufacturers. With 24 

cars in the field, the DTM is as strong as never before. I expect 15 drivers to be in 
contention for victory.” 

 
The three Audi stars prepared for the DTM Festival in very different ways. Mike 

Rockenfeller spent a week with his family in Majorca and combined his vacation with 
daily training on his bike. Mattias Ekström contested the season opener of the FIA 

World Rallycross Championship in Portugal and will have a double commitment 
next weekend. His privateer rallycross team, EKS RX, will be racing at Hockenheim as 

part of the supporting program. “I’m inviting everyone to an open house hosted by 
our team on Thursday night,” he says. “From Friday on, I’m going to concentrate on 

the DTM 100 percent. But for the fans it’s great to be able to witness the World 
Rallycross Championship as part of the DTM program.”  
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Timo Scheider celebrated his debut as team boss in the new ADAC Formula 4 last 
weekend but can hardly wait to be taking the wheel of his Audi RS 5 DTM again. He 

welcomes the fact that Audi Sport is making more extensive use of social networks 
in communications this year: “We’ve got to keep up with the times. It speaks for the 

DTM and for Audi that we’re doing this.”  
 

Audi Sport will be offering fans and media live interviews with the drivers on the 
new social media platform ‘Periscope’ for the first time at a DTM race next weekend. 

“I had the chance to try this during the winter tests and think it’s a great new 
opportunity,” says Scheider.  

 
The Audi factory driver refused to reveal any details about his wedding plans. “It’s 

planned to happen before the year is out. But, between Formula 4 and DTM, we 
haven’t been able to find a suitable date yet …” 

 
- End - 
 
 
 
In 2014, the Audi Group delivered approximately 1,741,100 cars of the Audi brand to its customers. The 
company achieved revenue of €53.8 billion and an operating profit of €5.15 billion in 2014. Audi 
operates globally in more than 100 markets and has production facilities in Ingolstadt and Neckarsulm 
(Germany), Győr (Hungary), Brussels (Belgium), Bratislava (Slovakia), Martorell (Spain), Kaluga (Russia), 
Aurangabad (India), Changchun and Foshan (China) as well as Jakarta (Indonesia). The brand with the 
Four Rings will start producing cars in Curitiba (Brazil) this year and in San José Chiapa (Mexico) in 2016. 
Wholly owned subsidiaries of AUDI AG include quattro GmbH (Neckarsulm), 
Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and sports motorcycle manufacturer 
Ducati Motor Holding S.p.A. (Bologna, Italy). The company currently employs approximately 
80,000 people worldwide, thereof around 58,000 in Germany. Total investment of about €24 billion is 
planned from 2015 to 2019 – primarily in new products and sustainable technologies. Audi is committed 
to its corporate responsibility and has anchored the principle of sustainability for its products and 
processes in its strategy. The long-term goal is CO2-neutral mobility. 


