Medialnfo \@ﬂﬁf\)

Auoil

Communications Motorsport

Jirgen Pippig Stefanie Hocker
Telephone: +49 (0)841 89 34200 Telephone: +49 (0)841 89 38053
E-Mail: motorsport-media@audi.de E-Mail: stefanie.hoecker@audi.de

26 August 2008

Audi driver Katherine Legge about Brands Hatch

e Shortest track on the DTM calendar
e Spectator friendly infrastructure provides excellent view of track
e Return to English circuit for Katherine Legge

Ingolstadt — The DTM races at Brands Hatch for the third time. The mere
1.929 kilometre Indy Circuit layout is exciting for both drivers and fans
alike. The race in Great Britain means a return to Katherine Legge’s home
ground, where she last competed in a race in 2004. The eighth round of
the 2008 DTM season is broadcast live on “Das Erste” on Sunday from
1:50 p.m.

What memories do you have of Brands Hatch?

“I return to Europe after having lived and raced in the USA for quite some time.
Brands Hatch is my home race and is the closest circuit to my parents’ home in
Surrey. | started from pole position at Brands Hatch in a Formula Ford once. Il
be competing in a race in England for the first time in four years.”

In your view what characterises the track?

“I know both track layouts from my earlier career. The DTM races on the
extremely short Indy circuit. The average speed is actually quite high; the result
on such a short track is the high number of 82 laps. | always find it much more
exciting to drive on circuit with elevation changes.”
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Where are the good overtaking spots?

“On fast circuits overtaking is effectively much more difficult than on slow
tracks, also the circuit is very short. I'm quite sure that the Druids hairpin after
the uphill section is the ideal place to try and overtake.”

Where should the spectators sit or stand to see the best possible action?
“The best thing for the spectators is that they can see the majority of the circuit
form many positions. Watching from the outside of the first corner is definitely
spectacular, and also the speed of the cars in the uphill section leading towards
the hairpin. In the last corner the fans are relatively close to the cars which give
them a fantastic impression of the speed.”

- Ends -

Photographs and information available at www.audi-motorsport.info

AUDI AG sold a total of 964,151 cars in 2007 and thus achieved its twelfth consecutive record year.
With revenue of € 33,617 million and profit before tax of € 2,915 million, the company attained its
best figures ever. Audi produces vehicles in Ingolstadt and Neckarsulm (Germany), Gyor
(Hungary), Changchun (China) and Brussels (Belgium). At the end of 2007, production of the Audi
A6 started in Aurangabad, India. The company is active in more than 100 markets worldwide. AUDI
AG’s wholly owned subsidiaries include Automobili Lamborghini Holding S.p.A. in Sant'Agata
Bolognese, lItaly, and quattro GmbH in Neckarsulm. Audi employs about 57,000 people worldwide,
including 45,000 in Germany. The brand with the four rings invests more than € 2 billion each year
in order to sustain the company’s technological lead embodied in its “Vorsprung durch Technik”
slogan. Audi plans to significantly increase the number of models in its portfolio by 2015 to 40.
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