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Audi delivers 100th customer race car 
 
• Audi R8 LMS ultra handed over to MS RACING on Tuesday 
• Current ADAC GT Masters champion’s team to start relying on Audi 
• Car number “100” symbolizes success of the program 

 
Ingolstadt, April 3, 2013 – Newcomer to Audi Sport customer racing: Team MS 
RACING is switching to Audi and will be fielding two new R8 LMS ultra cars in the 
2013 ADAC GT Masters. On Tuesday, quattro GmbH handed over the 100th race 
car from Heilbronn-Biberach, a facility of the Neckarsulm location, to the squad. 
 
For the customer sport project that has only been in existence since 2009, this 
vehicle handover marks a symbolic milestone as quattro GmbH delivered the 100th 
race car based on the Audi R8 to a customer only four years after the program was 
launched. The Audi R8 LMS ultra meanwhile embodies the third evolution of the GT3 
model. For the United States, the line-up also includes a GRAND-AM version that 
won the GT class at the Daytona 24 Hours in January. 
 
“We’re delighted about Team MS RACING having opted for Audi for the first time,” 
emphasizes Franciscus van Meel, Managing Director of quattro GmbH. The wholly 
owned Audi subsidiary based in Neckarsulm develops, produces and sells the 
customer sport race cars of the brand with the four rings. “The sporting tally that 
meanwhile reflects 18 championship titles plus endurance victories at the major 24-
hour races on the Nürburgring, at Spa, Daytona and Zolder underscores the car’s 
qualities as well. More than 50 percent of the race car is based on the production 
vehicle. At the same time, on delivering the 100th car, we’re extending our global 
market position. The R8 is meanwhile being fielded in races in Australia, Asia, 
Europe, North and South America.” 
 
Sebastian Asch, last year’s champion in the ADAC GT Masters, visited the handover 
of the Audi R8 LMS ultra together with his team-mate Florian Stoll. Race engineer 
Ralph Stoll accepted the keys to the car from Dirk Spohr, Head of Customer 
Management at Audi Sport customer racing. The team based in Waldshut-Tiengen 
will announce its complete driver line-up in the next few weeks before the season 
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starts at Oschersleben on April 27. 
 
– End – 
  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The Audi Group delivered more than 1,455,100 cars of the Audi brand to customers in 2012. In 2012, 
the Company posted revenue of €48.8 billion and an operating profit of €5.4 billion. Audi produces 
vehicles in Ingolstadt and Neckarsulm (Germany), Győr (Hungary), Changchun (China) and Brussels 
(Belgium). The Audi Q7 is built in Bratislava (Slovakia). In November 2012, CKD production of the Audi 
Q7 was added to the existing Audi A4, A6 and Q5 manufacturing operations in Aurangabad (India). At the 
Brussels plant, production of the Audi A1 has been running since 2010, while production of the new A1 
Sportback began in 2012. The Audi Q3 has been built in Martorell (Spain) since June 2011. The Company 
is active in more than 100 markets worldwide. AUDI AG’s wholly owned subsidiaries include AUDI 
HUNGARIA MOTOR Kft. (Győr, Hungary), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy), 
AUDI BRUSSELS S.A./N.V. (Brussels, Belgium), quattro GmbH in Neckarsulm and the sports motorcycle 
manufacturer Ducati Motor Holding S.p.A. (Bologna, Italy). Audi currently employs more than 68,000 
people worldwide, including around 50,000 in Germany. The brand with the four rings plans to invest a 
total of €11 billion by 2015 – mainly in new products and the expansion of production capacities – in 
order to sustain the Company’s technological lead embodied in its “Vorsprung durch Technik” claim. Audi 
is currently expanding its site in Győr (Hungary) and will start production in Foshan (China) in late 2013 
and in San José Chiapa (Mexico) in 2016.  
 
Audi has long been fulfilling its social responsibility on many levels – with the aim of making the future 
worth living for generations to come. The basis for Audi’s lasting success is therefore formed by 
environmental protection, the conservation of resources, international competitiveness and a forward-
looking human resources policy. One example of AUDI AG’s commitment to environmental issues is the 
Audi Environmental Foundation. Within the context of “Vorsprung durch Technik”, which extends far 
beyond its products, the Company is directing its activities toward a major goal – comprehensive CO2-
neutral mobility.  


