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Audi deepens software expertise with around 400
new IT positions

e From electronic sound to driver assistance systems: IT experts at the brand
with the four rings introduce electronics architecture and software from
CARIAD to Audi models and develop brand-specific features

e Audi CEO Markus Duesmann: “Our clear strategy enables Audi to make key
hirings now, especially in the crucial fields of the future; in this area, we are
pooling our strengths across the Volkswagen Group”

e Audi Member of the Board of Management for Human Resources and
Organization Xavier Ros: “We are looking for brilliant minds with a
pioneering spirit - we offer them the freedom of independent, hybrid work
in a highly exciting technology environment”

Ingolstadt, February 1, 2023 - Using a mixed reality headset in the car to see your real-world
environment while keeping an eye on virtual vehicle info: Audi is developing the mobility
experiences of tomorrow today - and is using synergies within the Volkswagen Group to do
so. As the Group’s software company, CARIAD is working on a unified technology platform.
Audi will integrate the CARIAD software into its models in the future, while also developing
brand-specific digital features on its own. To this end, the brand with the four rings is
bringing additional software expertise on board as the company shifts into the next gear of its
workforce transformation: Audi is pushing ahead with transformation in future-related fields,
accelerating the build-up with around 400 new IT jobs. In total, up to 2,000 new jobs are
planned by 2025.

“Early on, Audi adopted a clear strategy toward e-mobility and digitalization. This enables us to
make key hirings now, especially in the crucial fields of the future. In this area, we are pooling
our strengths across the Volkswagen Group,” says Markus Duesmann, CEO of AUDI AG. The
many-sided task that Audi offers of merging the worlds of software and cars is especially
exciting for IT specialists. “From automated driving to the digital ecosystem: additional software
competence is how we will put our innovations on the road.”

From head-up displays to electronic sound

Software can be found throughout today’s cars. One example is the augmented reality head-up
display in the Audi Q4 e-tron* and Q4 Sportback e-tron*: it displays virtual and partially dynamic
content, such as the navigation system’s turning arrows, in the driver’s field of vision on the
windshield.

The equipment, data and prices specified in this document refer to the model range
offered in Germany. Subject to change without notice; errors and omissions excepted.
*The collective fuel/electric power consumption and emissions values of all models named

and available on the German market can be found in the list provided at the end of this
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Particularly in poor visibility conditions, the display ensures greater comfort and safety on the
road. The head-up display is made possible in part through innovative software development;
the same is also true of the brand’s driver assistance systems.

Last but not least, e-mobility too is opening up new fields of activity for software developers. For
example, it is software developers who design the sound of electric cars. They also program the
control of the power electronics for electric drive systems, whose components significantly
impact the cars’ safety, efficiency, driving behavior, and ecological balance.

Working on visions of the future

At the same time, Audi is already working on future software-driven concepts. A current
example: in the Audi activesphere concept, car occupants can view the real-world surroundings
and the road through mixed reality headsets that simultaneously allow them to display 3D
content and interactive elements in their field of vision - individually configurable for drivers and
passengers. This innovative operating concept, known as Audi dimensions, provides an exciting
insight into applications of the future that IT experts are already working on today.

Audi as a top employer: Freedom and flexibility for pioneering spirits
“Our aspiration is to be a pioneer in sustainable premium mobility. So we’re looking for brilliant
minds with a pioneering spirit and the courage to explore new avenues who will ensure the
continued success of the brand with the four rings. At Audi, they will enjoy the freedom of
independent, hybrid work in a highly exciting technology environment,” says Audi Member of the
Board of Management for Human Resources and Organization Xavier Ros.

Just recently, the global Top Employers Institute named AUDI AG “Top Employer Germany” for
the third time in a row. Audi did particularly well in the fields of Corporate Responsibility,
Diversity & Inclusion, and Wellbeing. Projects such as “better normal” and Audi’s “hybrid
working” company agreement promote flexible working models. At the same time, professional
development programs and employee networks advance diversity in the company, whose
workforce at German sites alone is comprised of more than 100 nationalities. Finally, a job
guarantee until 2029 provides all Audi employees with the security they need to learn new skills
in future fields. The award ranks Audi among the most attractive employers in Germany.

IT jobs online — joint career site demonstrates teamwork

AULLIT job openings can be found both on the Audi Job Portal and on a new joint career site with
Volkswagen and CARIAD. Like all Group brands, Volkswagen Passenger Cars integrates the
CARIAD electronic architecture into its models, which primarily serve the volume market. Audi,
on the other hand, focuses on individual premium mobility, as the Audi activesphere concept
demonstrates with its new operating concept, among other innovations. Through these different
development priorities, the Volkswagen Group aims to bring individual features and services to
market more quickly.

*The collective fuel/electric power consumption and emissions values of all models named
and available on the German market can be found in the list provided at the end of this
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https://www.audi-mediacenter.com/de/pressemitteilungen/der-audi-activesphere-concept-15161
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https://www.audi-mediacenter.com/de/pressemitteilungen/audi-hebt-mit-neuer-betriebsvereinbarung-die-hybride-arbeitswelt-auf-das-naechste-level-14889
https://karriere.audi.de/stellenportal
http://www.you-make-it.work/
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The Audi Group is one of the most successful manufacturers of automobiles and motorcycles in the premium
and luxury segments. The brands Audi, Ducati, Lamborghini and Bentley produce at 21 locations in
13 countries. Audi and its partners are present in more than 100 markets worldwide.

In 2022, the Audi group delivered 1.61 million Audi vehicles, 15,174 Bentley luxury automobiles, 9,233
Lamborghini sportscars, and 61,562 Ducati motorcycles to customers. In the 2021 fiscal year, AUDI Group
achieved a total revenue of €53.1 billion and an operating profit before special items of €5.5 billion. More
than 89,000 people all over the world work for the Audi Group, around 58,000 of them in Germany. With its
attractive brands, new models, innovative mobility offerings and groundbreaking services, the group is
systematically pursuing its path toward becoming a provider of sustainable, individual, premium mobility.

*The collective fuel/electric power consumption and emissions values of all models named
and available on the German market can be found in the list provided at the end of this

text.
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Fuel/electric power consumption and emissions values** of the models named above:

Audi Q4 e-tron
Combined electric power consumption in kWh/100 km (62.1 mi): - (NEDC); 20,2 - 16,6 (WLTP);
combined CO; emissions in g/km (g/mi): 0 (0)

Audi Q4 Sportback e-tron
Combined electric power consumption in kWh/100 km (62.1 mi): - (NEDC); 19,7 - 16,1 (WLTP);
combined CO; emissions in g/km (g/mi): 0 (0)

**The indicated consumption and emissions values were determined according to the legally
specified measuring methods. The WLTP test cycle completely replaced the NEDC on January 1,
2022, which means that no NEDC figures are available for vehicles with new type approvals from
after this date.

The figures do not refer to a single, specific vehicle and are not part of the offering but are instead
provided solely to allow comparisons of the different vehicle types. Additional equipment and
accessories (add-on parts, different tire formats, etc.) may change relevant vehicle parameters,
such as weight, rolling resistance and aerodynamics, and, in conjunction with weather and traffic
conditions and individual driving style, may affect fuel consumption, electrical power
consumption, CO2 emissions and the performance figures for the vehicle.

Due to the more realistic test conditions, the consumption and CO2 emission values measured
are in many cases higher than the values measured according to the NEDC. This may result in
corresponding changes in vehicle taxation since September 1, 2018. Additional information
about the differences between WLTP and NEDC is available at www.audi.de/wltp

Further information on official fuel consumption figures and the official specific CO2 emissions
of new passenger cars can be found in the “Guide on the fuel economy, CO2 emissions and power
consumption of all new passenger car models”, which is available free of charge at all sales
dealerships and from DAT Deutsche Automobil Treuhand GmbH, Helmuth-Hirth-Str. 1, 73760
Ostfildern-Scharnhausen, Germany (www.dat.de).
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