
  

 1/2 

Audi Concept C: previewing a thrilling all-electric 

sports car 

Ingolstadt, October 20, 2025 – The Audi Concept C represents the future of Audi. With its 

unmistakable design language, it offers a preview of future models and a new interior 

experience. It is the first manifestation of the new design philosophy and embodies the four 

principles of clarity, emotional appeal, technical excellence, and intelligent design. And 

thanks to its road approval, these qualities can be experienced from behind the wheel. 

The Audi Concept C made its debut in Milan in early September, followed soon after by an 

appearance at a unique stand at the IAA in Munich. The all-electric roadster impressed with its 

unmistakable combination of clarity, technology, intelligence, and emotion – Audi’s four new 

design principles.  

The street-legal concept vehicle offers a preview of a future production model – a breathtaking 

all-electric sports car with exceptional driving dynamics that puts design, speed, and emotion at 

its core. Like the Concept C, the production version will seamlessly blend the thrill of open-top 

driving with the elegance of a hardtop.  

With its proportions, surfaces and details, the Concept C establishes a bold and unmistakable 

identity that will play a defining role in shaping Audi’s future. The interior of the vehicle 

showcases quality craftsmanship with its perfectly curated materials and colors. These materials 

not only shape the space – they create experiences: tactile, visual, and emotional. The interplay 

of design, aesthetics, and control elements appeals to all the senses.  

The interior of the Audi Concept C achieves a unique symbiosis of technology and emotion. 

Subtly integrated technology ensures an intuitive user experience, with every physical control 

crafted to deliver high mechanical quality and a refined sound – the signature “Audi click.” With 

haptic control elements on the steering wheel and in the center console, the design also 

emphasizes clarity and precision when it comes to operation. Digital elements are always close 

by, yet never dominant. A foldable 10.4-inch display remains hidden until activated, preserving a 

calm and uncluttered interior. Information appears only when needed – seamlessly and in 

context.  

Bold leaps in innovation and cutting-edge technology, combined with an uncompromising focus 

on design, are an integral part of Audi’s DNA. Many of the brand’s legendary models – including 

sports cars like the TT, R8, RS 6 (C6, 2004), and the Auto Union Type C racing car – embody this 

combination. The Audi Concept C powerfully continues this legacy and marks the brand’s bold 

step into a new era of clarity.  

 

https://www.audi-mediacenter.com/en/press-releases/a-new-beginning-in-milan-audi-unveils-new-design-16809
https://www.audi-mediacenter.com/en/press-releases/strong-portfolio-new-clarity-audi-at-iaa-mobility-16813
https://www.audi-mediacenter.com/en/press-releases/audi-concept-c-manifestation-of-a-new-design-philosophy-16808
https://www.audi-mediacenter.com/en/press-releases/audi-concept-c-a-look-behind-the-scenes-16862
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The Audi Group is one of the most successful manufacturers of automobiles and motorcycles in the premium 
and luxury segment. The brands Audi, Bentley, Lamborghini, and Ducati produce at 22 locations in 13 
countries. Audi and its partners are present in more than 100 markets worldwide. 

In 2024, the Audi Group delivered 1.7 million Audi vehicles, 10,643 Bentley vehicles, 10,687 Lamborghini 
vehicles, and 54,495 Ducati motorcycles to customers. In the 2024 fiscal year, Audi Group achieved a total 
revenue of €64.5 billion and an operating profit of €3.9 billion. As of December 31, more than 88,000 people 
worked for the Audi Group, more than 55,000 of them at AUDI AG in Germany. With its attractive brands and 
numerous new models, the group is systematically pursuing its path toward becoming a provider of 
sustainable, fully networked premium mobility. 

 

mailto:silvia.saporetti@audi.de
https://palmerhargreaves365.sharepoint.com/sites/AUDIGP-CPegasus/Shared%20Documents/Schlussredaktion/www.audi-mediacenter.com
mailto:stefan.grillneder@audi.de
https://www.linkedin.com/company/audi-ag
https://www.youtube.com/channel/UCO5ujNeWRIwP4DbCZqZWcLw
https://www.facebook.com/audiofficial
https://www.instagram.com/audiofficial/

