
 
 
 
Media Information 

 1 

 

INTERNAL 

2021: Lamborghini’s best year ever for sales, turnover and profitability 

 

Donation to UNHCR in support of the Ukrainian population 

 

Sant'Agata Bolognese, March 17, 2022 – Automobili Lamborghini concluded the financial year 2021 with the best results 

ever in terms of sales, turnover and profitability, confirming a solid and winning strategy.  

Stephan Winkelmann, Chairman and CEO of Automobili Lamborghini, commented: “Lamborghini has delivered excellent 

commercial and financial results, the best in its history, which give the company the necessary solidity to navigate a new 

period of uncertainty like the present one. We are deeply saddened by what is happening in Ukraine and hope for a swift 

end to the hostilities in the name of democratic values.”  

Turnover reached the all-time high of 1.95 billion euros, a 19% increase over 2020. Efficient management supported by 

the launch of new models drove operating profit to a level never previously seen. The operating margin more than doubled 

compared to 2018 and reached 20.2%, a profitability level in line with the luxury industry. This excellent performance 

translates into an operating income of 393 million euros, up by a massive 49% compared to 2020 (264 million euros). As 

part of an ambitious strategic plan to include the highest investment in the company’s history (1.8 billion euros over the 

next five years, entirely self-financed), Lamborghini has its eyes on an even more challenging financial goal for the 

upcoming years: to push up its profitability to between 22% and 25%.  

2021 was also the best year ever on a commercial level, with 8,405 cars delivered globally (+13% compared to 2020). 

Overall, the three macro-regions where Lamborghini can be found grew by double digits: America (+14%), Asia Pacific 

(+14%) and EMEA (Europe, Middle East and Africa, +12%), in which 34%, 27%, and 39% of global volumes, respectively, 

are evenly divided.   

Alongside these positive results, Lamborghini wanted to give a concrete sign of support to the Ukrainian population affected 

by the latest tragic events. The company arranged for a donation of €500,000 to UNHCR – the United Nations refugee 

agency – which has been working in Ukraine since 2014. This gesture of solidarity was accompanied by the decision to 

suspend business in Russia. 

Paolo Poma, Managing Director and CFO of Automobili Lamborghini, added: “In recent years we have demonstrated that 

we have the potential and the ability to work towards excellent financial results, even when facing an exogenous variable 

of enormous impact such as the pandemic. The current geopolitical situation requires constant monitoring of the impact 

on the global economy, but we will take all necessary measures to safeguard our strategy, based on development of the 

next generation of products and supported by a major investment plan that will guide our growth path, further improving 

our financial performance, the value of our brand and our company.” 

With regard to sales, the United States held on to the top spot (2,472 units, +11%), followed by China leaping into second 

place (935, +55%), Germany (706, +16%) and the United Kingdom (564, +9%). Lamborghini also witnessed an increase 

in its home market, Italy: +4%, with a total of 359 vehicles delivered.  

In terms of models, there was success for the Urus Super SUV with 5,021 units delivered, followed by the V10-powered 

Huracán, which saw a huge increase in sales to 2,586 units generated by the strong impetus provided by the Huracán 

STO. In addition, 798 Aventadors (V12 model) were delivered across the world.  

In the coming months, Lamborghini will unveil innovations for the Huracán and Urus, two for each model, to then conclude 

the age of internal combustion engines and move on to hybridization, commencing with the arrival of the model replacing 

the Aventador in 2023. 
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In the year just ended Lamborghini announced its ambitious Direzione Cor Tauri strategy, named after the brightest star 

in the constellation of Taurus. It will be a two-phase path to an electric future while remaining true to the brand’s DNA. In 

the first phase, the transition to hybrid, the company will introduce its first model with hybrid technology in 2023 before 

going on to complete the hybridization of the entire range by 2024 and achieve a 50% cut in CO2 emissions. The last 

phase, complete electrification, will start in the second half of the decade, with the introduction of a fourth model, that will 

be fully electric, to sit alongside the hybrid line-up.  

 
Photos and videos: media.lamborghini.com 

Information on Automobili Lamborghini: www.lamborghini.com 

            

         
 

         

 

  

https://media.lamborghini.com/english/login/all
http://www.lamborghini.com/
https://www.facebook.com/Lamborghini/
https://plus.google.com/+Lamborghini
https://www.instagram.com/lamborghini/
https://twitter.com/lamborghini
https://www.youtube.com/c/lamborghini
https://www.tiktok.com/@lamborghiniofficial
https://it.pinterest.com/lamborghini/
https://www.linkedin.com/company/automobili-lamborghini-s-p-a-/
http://www.weibo.com/lamborghinichina
https://www.lamborghini.com/it-en/wechat
http://i.youku.com/i/UMjg0MDg1ODMy
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Automobili Lamborghini S.p.A. 
Headquarters 

 

 
Head of Communication 
Tim Bravo 
T +39 051 9597611 
tim.bravo@lamborghini.com  

Brand & Corporate Communication 
Clara Magnanini 
T +39 051 9597611 
clara.magnanini@lamborghini.com 

Product & Brand Extension Communication 
Rita Passerini 
T +39 051 9597611 
rita.passerini@lamborghini.com    

 
Motorsport Communication 
Francesco Colla 
T +39 051 2156850 
extern.francesco.colla@lamborghini.com   

 
Polo Storico & Heritage 
Massimo Delbo 
T +39 3331619942 
massimo@delbo.us 

 

 
 

  

 
Regional Offices   

   
Europe, Middle East & Africa 
Emanuele Camerini 
T +39 342 567 5842 
emanuele.camerini@lamborghini.com   

Asia Pacific, Chinese Mainland, Hong Kong & Macau 

Ma Weichao (Ms.) 马唯超   

T +86 138 1009 5399 
weichao.ma@lamborghini.com  

North & South America 
Jory Wood Syed 
T +1 332 220 5217 
jory.syed@lamborghini.us 

 
United Kingdom  
Juliet Jarvis 
T +44 (0) 7733 224774 
juliet@jjc.uk.com  

 
Japan 
Yasuki Yamagishi 
T +81 801 1343 7756   
yasuki.yamagishi@lamborghini.com   

 

   

Eastern Europe & CIS 
Tamara Vasilyeva 
T +7 925 503 6706 
tamara.vasilyeva@lamborghini.com 

South-East Asia & Pacific 
Alethea Tan 
T +658711 1329 
alethea.tan@lamborghini.com 
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